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Part I 
General 
InformatIon 
about VIet nam

 Official name: the socialist Republic of Viet nam.

 National Day: september 2 (on september 2, 1945, at ba Dinh square, President 
Ho chi Minh read the Declaration of Independence, proclaiming  the birth of the 
Democratic Republic of Viet nam).

 Geographical location: located in southeast asia, bordering People’s 
Republic of china to the north; laos and cambodia to the West; and eastern sea 
to the east.

 area: 331 000 km2.

 Length of coast line: 3260 km.

 Climate: tropical monsoon.

 Capital: Ha noi.

 Official language: Vietnamese.

 Population: 90.73 million (in 2014).

 Literacy rate: 95% (in 2013).

 Currency: Viet nam Dong (VnD).

 GDP (nominal): Us$ 184 billion (in 2014).

 GDP per capita (nominal): Us$ 2,028 (in 2014).

 administrative units: 63 provinces and cities.

 International airports: cat bi (Hai Phong), noi bai (Ha noi), Phu bai 
(thua thien Hue), Da nang (Da nang city), chu lai (Quang nam), cam Ranh 
(Khanh Hoa), Phu Quoc (Kien Giang), tan son nhat (Ho chi Minh city), and 
can tho (can tho).
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HIStorY

Viet nam has a history of over thousands of years of national construction and 
defense. throughout history, Vietnamese people have been characterized by 
strong vitality, patriotism, love for peace, independence and freedom, indomitable 
tenacity in fighting against invaders and their dynamism, creativeness in building 

and developing the country.

the first period of Vietnamese history spanning from 2879 b.c., when the Hung Kings 
founded the country in 179 b.c., was characterized by three cultural centers, which are 
related to one another, namely the Dong son culture in the northern region, the sa 
Huynh culture in the north central region and the Dong nai culture in the southern 
region. throughout more than a millennium - under chinese domination (from 179 b.c. 
to 938 a.D.), under the ngo-Dinh-early le-ly Dynasties (939-1225), tran-Ho Dynasties 
(1226-1407), the Vietnamese people were united together in their struggle against 
invaders with a view to protecting national independence and unity as well as throwing 
off the yoke of foreign oppression culminating in  the lam son uprising (1418-1427), in 
which Minh invaders were defeated and the country’s  sovereignty was regained. Under 
the le so-Mac-le trinh and nguyen lords (1428-1788), it moved southwards, reclaiming 
land. In the period from 1771 to 1802, the tay son dynasty expelled invading foreign 
powers and unified the country. Under the nguyen Dynasty (1802-1945), the resistance 
war against french colonialists spread far and wide. In 1945, under the leadership of 
President Ho chi Minh, seizing historical opportunities, the Vietnamese people staged the 
august Revolution by successfully launching general uprisings to seize power. With the 

Declaration of Independence proclaimed on 2nd september 1945, the Democratic 
Republic of Viet nam came into being, ushering in a new era of independence, 
freedom and happiness for the nation. although cherishing peace and reconciliation, 
the Vietnamese people stand ready to fight against invaders to defend the nation.

from 1945 to 1975, the Vietnamese people overcame numerous difficulties and endured 
innumerable hardships to win their heroic struggles against the french colonialists and 
the american imperialists to reclaim national independence, freedom and reunification. 
after the Great spring Victory in 1975, the country embarked on the path of  socialist 
construction and implemented five-Year Plans for socio-economic Development (1976-
1980, 1981-1985) and continued struggles to defend their nation at  the southwest border 
and the northern border (1975-1979).

since the adoption of Doi Moi (Renewal) policy in 1986, the country has recorded 
remarkable achievements in socio-economic, cultural and scientific-technological fields. 
together with broader diplomatic relations, Viet nam’s position in the international 
arena has been enhanced. It is among the first countries to reach the United nations 
Millennium Development Goal on Poverty Reduction. Viet nam is a law-governed state 
“of the people, by the people and for the people” which always places the people at the 
center and considers them as the driving force of development, with a view to building an 
abundant and happy life for all the people. thanks to its political stability, Viet nam is now 
taking solid steps towards industrialization, modernization and international integration. 

Ha Noi Flag Tower Ho Chi Minh City People’s Committee 



PolItICal SYStem legislative 
the national assembly (elected for a 5-year term) is the supreme representative body 
of the people, the highest body of state power of the socialist Republic of Viet nam. 
as the only body entrusted with the power to legislate, the national assembly decides 
upon the country’s fundamental domestic and foreign policies, tasks for socio-economic 
development, national security and defense. It exercises the supreme power of supervision 
over all activities of the state.    

executive 
the state President, elected by the national assembly, is the Head of state and represents 
the socialist Republic of Viet nam internally and externally. 

the Government, composing of the Prime Minister, Deputy Prime Ministers, Ministers 
and other government members, is the highest organ of state administration of the 
socialist Republic of Viet nam.

Judiciary 
the supreme People’s court is the highest judicial body of the socialist Republic of Viet 
nam. the supreme People’s Procuracy exercises the power to prosecute and supervise 
judicial activities, contributing to ensuring the strict and unified observance of the law.

I n recent decades, Viet nam has won worldwide recognition as a politically 
stable country. the socialist Republic of Viet nam is a law-governed state. 
the constitution stipulates that the state of Viet nam is “of the people, by 
the people and for the people”, ensuring citizens’ equal rights in political, civil, 

economic, cultural and social fields.

Political system 
the communist Party of Viet nam is the ruling and only legal political party in Viet nam 
of which the Political bureau and the central committee are the most important. the 
communist Party of Viet nam operates within the framework of the constitution and 
the law.

Ho Chi Minh Mausoleum 
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GeoGraPHY 

this s-shaped country is located on the eastern coast of the Indochina peninsula, 
bordering china to the north, laos and cambodia to the West, and eastern sea 
to the east. three-fourths of its territory is covered by mountains and hills; the 
two major deltas are the Red River Delta (in the north) and the Mekong River 

Delta (in the south). Viet nam faces the sea to the east, the south and the southwest 
with a long coastline of 3,260 km, running from Mong cai in the north to Ha tien in the 
southwest. the country’s territorial waters in the eastern sea extend to the east and 
southeast, including the continental shelf, islands and archipelagoes. there is a group of 
around 3,000 islets in the tonkin Gulf, including Ha long bay, bai tu long bay, cat ba and 
bach long Vi islands. farther in the eastern sea are Hoang sa archipelago (Paracel Islands) 
and truong sa archipelago (spratly Islands). to the West and the southwest lie other 
groups of islands including con son, Phu Quoc and tho chu.
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DemoGraPHY, 
Culture anD 

belIefS

By the end of 2013, Viet nam’s population reached approximately 90 million.
Viet nam ranks the 14th most populous country in the world. the country is 
endowed with a young population (nearly 60% of the population aged under 25), 
and its labor force increases by more than 1 million people a year. Its population 

growth rate is relatively stable at 1.2% a year. Ha noi and Ho chi Minh city are the most 
populous cities in Viet nam.

Viet nam is a multi-ethnic country with 54 ethnic groups, among which the Kinh (Viet) 
accounts for 86.2% of the population. though inhabiting in all regions in the country, the 
Kinh people mainly live in the low land and deltas. the other 53 ethnic groups are scattered 
over mountainous areas and the midlands spreading from the north to the south. Most 
ethnic groups live in northern and central regions. the most populous groups are the tay 
- accounting for 1.9% of total population, thai 1.7%, Muong 1.5%, Khmer 1.4%, Hoa 1.1%, 
nung 1.1% and Hmong 1.1%. With the existence of various ethnic groups, Viet nam really 
enjoys a cultural diversity.

as the country in the east, the in-family philosophy of education exerts a great influence 
on religious and ethical life of the Vietnamese people.  Under the impact of feudal ideology, 
more than 70% of the Vietnamese people follow “triple religion”, a syncretic combination 
of buddhism, taoism and confucianism. In Viet nam, there are also other religions such as 
catholicism, caodaism and Hoa Hao buddhism.

Spring time
PaRt I: GeneRal InfoRMatIon aboUt VIet naM 13
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TOURIST POTENTIALS
OF VIET NAM

Viet Nam has great potential for developing tourism as it is endowed with 
favorable geographical location, climate and natural conditions, including a long 
coast line of more than 3,000 km along the country with green forests and 
majestic landscapes. Viet Nam boasts of more than 125 beaches and ranks 

among the top 12 countries for the most beautiful bays in the world. Tourism contributes 
significantly to Viet Nam’s economic development with an approximate turnover of 
200,000 billion VND in 2013. In Jan-Nov of 2014, the number of international visitors was 
estimated at over 7.2 million.

Viet Nam possesses more than 3,000 landscapes and historical places listed as national 
heritages. Eight natural and cultural heritages of Viet Nam recognized by UNESCO as 
world heritages are the Central Sector of the Imperial Citadel of Thang Long, Ha Long 
Bay, Trang An Landscape Complex, Citadel of the Ho Dynasty, Phong Nha-Ke Bang 
National Park, Hue Monument Complex, Hoi An Ancient Town and My Son Sanctuary.

As of December 2014, UNESCO had recognized 9 Vietnamese intangible cultural 
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heritages which are the Space of Gong Culture in the Central Highlands, Nha nhac-
Vietnamese Court Music (Nguyen Dynasty), the Art of Don Ca Tai Tu Music and Song 
in the South of Viet Nam, Quan Ho Bac Ninh Folk Songs, Ca Tru Singing, Xoan Singing, 
Nghe Tinh Vi Dam Folk Songs, Worship of the Hung Kings, Giong Festivals in Phu Dong 
and Soc Temple.

Viet Nam has 8 world biosphere reserves which include Can Gio Mangrove Forest (Ho 
Chi Minh City), Cat Ba Island (Hai Phong), Red River Delta, Sea and Coastline Kien Giang, 
Cu Lao Cham-Hoi An, Ca Mau Cape, Western Nghe An and Dong Nai.

The country possesses Dong Van Karst Plateau Global Geopark in Ha Giang province 
which was recognized by UNESCO.

Viet Nam also has 4 UNESCO recognized Documentary Heritages which are the 
Woodblocks of Nguyen Dynasty, 82 Stone Stele Records of doctoral laureates in Van 
Mieu-Quoc Tu Giam, Vinh Nghiem Pagoda’s Woodblocks and Imperial Records of 
Nguyen Dynasty.     

Son Doong Cave - Quang Binh 
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FAMOUS 
DESTINATIONS

IN VIET NAM 
Sapa
Lying at the height of approximately 2,000 meters above the sea level, covered with clouds 
all the year round, Sapa has a magnificent and pristine beauty of a typical mountainous 
town in the Northern border area of Viet Nam. It is famous for terraced fields stretching 
as far as the eye can see and villages perching on mountain slopes. Visiting Sapa, tourists 
will have a chance not only to enjoy very famous natural landscapes such as the Silver 
Waterfall, Muong Hoa Valley, Heaven Gate, Ham Rong Mountain and Fansipan Mountain-
the Roof of Indochina… but also to experience the unique life of local ethnic minorities 
such as Tay, Dao, Meo, H’Mong and Thai.

Ha Long Bay
Recognized by UNESCO as a world heritage site for its values of landscape, geology 
and geomorphology in 1994 and 2000, Ha Long Bay, located in Quang Ninh province, 
is a wonderful and skillful masterpiece of nature. The Bay features thousands of 
limestone islands in various sizes and shapes. Inside these stone islands are magnificent 
caves associated with many legendaries. Ha Long Bay contains important vestiges 
during development and formation of the Ear th history. The site has a tectonic age 
of 250-280 million years. 

20
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Trang An Landscape Complex

About 100 km to the south of Ha Noi and 7 km away from Ninh Binh city, Trang An 
Landscape Complex covers an area of more than 2,000 hectares, mostly comprising karst 
hills, mysterious and majestic grottos, paddy fields and dozens of historical and cultural 
relics such as pagodas and temples. This place contains a number of scenic spots such as 
the Trang An Ecological Park, Tam Coc-Bich Dong Scenic Area, Bai Dinh Pagoda and Hoa 
Lu Ancient Capital... In the 10th and 11th centuries, Trang An was a South Citadel of Hoa 
Lu ancient capital. People call Trang An Landscape Complex a “Ha Long Bay on land” for 
its beauty. In June 2014, UNESCO officially recognized Trang An Landscape Complex as a 
Mixed Cultural and Natural Heritage of the world.

Phong Nha - Ke Bang National Park

Phong Nha-Ke Bang National Park is situated in Quang Binh province. The Park can be 
compared to a huge and valuable geological museum of the world thanks to its complicated 
geological structure with different categories of stone including sandstone, quartz, schist, 
siliceous limestone... Phong Nha-Ke Bang Natural Park hides various myths of nature. It also has 
spectacular karst caves that look like splendid castles constituted underground karst millions 
years ago. Phong Nha-Ke Bang has around 300 caves and grottos of various sizes. Lying in the 
heart of Phong Nha-Ke Bang National Park, Son Doong, the world’s largest natural cave, was 
discovered in 2009. The cave is seen as a valuable property of humanity with its aw-inspiring 
stalactites and stalagmites, splendid cave pearls and a primitive tropical forest.

Son Doong Cave

Phong Nha Cave Phong Nha Cave

Tam Coc - Bich DongTrang An

Trang An
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Son Tra Peninsula 

Located in Da Nang city in the central region of Viet Nam, Son Tra is referred to as 
a precious natural pearl. This peninsula has a moderate climate all the year round. It is 
particularly charming with vast forests, sheltering a large number of rare animals, beautiful 
coral reefs and alluring beaches such as Bai Bac, Bai Nam and Bai But. Linh Ung Pagoda 
which is situated by Bai But beach is the largest pagoda in Da Nang city with architectural 
and artistic values. The Pagoda is a perfect harmony of modern and traditional features. It 
is a typical example of a Vietnamese pagoda with tiled roofs well decorated with dragons 
and solid pillars with sophisticated dragon carvings.

The Cliff of Stone Plates

More than 40 km south of Tuy Hoa city, Phu Yen province, the Cliff of Stone Plates looks, 
from a far distance, like a huge beehive which is about 50 meters in width, 200 meters 
in length. The cliff is structured with a set of prismatic stone pillars placed adjacently. The 
vertical pillars and inclined ones standing in close position adjoining to the sea resemble 
big plates that are supernaturally placed. The cliff is the result of ancient volcanic eruptions 
when the molten basalt flows hardened and formed these spectacular polygonal pillars. In 
1998, the Cliff of Stone Plates was recognized as a national landscape. 

Intercontinental resort

Bodhisattva Avalokitesvara statueSon Tra peninsula from above
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Nha Trang Bay

Located in Nha Trang city, Khanh Hoa province, Nha Trang Bay is known as the most 
famous beach destination in Viet Nam. Nha Trang is called “A Paradise on Earth” with 
modernity and tradition harmoniously combined in the beauty of sea, mountains, islands, 
historical sites and architectural complex. Nha Trang’s attraction comes from its beautiful 
and pristine beaches stretching along the city and romantic islands dotting the Bay. Nha 
Trang beach is one of the 99 most beautiful beaches in the world voted by National 
Geographic Magazine. Since June 2003, Nha Trang Bay has become a member of the 
Club of the Most Beautiful Bays in the world. This is a place that many international tourist 
events have been taken place, including Nha Trang Sea Festival with a variety of diversified 
recreational activities.

Mui Ne

Mui Ne is located in the east coast of Phan Thiet city, Binh Thuan province and about 250 
km north of Ho Chi Minh City. The place is famous for shady roads under coconut trees, 
wonderful beaches, cliffs and sand dunes glowing in the sunlight. Visiting Mui Ne, tourists 
will have chances to experience the daily life of fishermen in villages, observe fishing 
vessels and enjoy morning fish markets right in the city. Mui Ne is a favorite destination 
of foreign tourists.

Sand hi l l - Phan Thiet

Fishing vi l lage - Phan Thiet 

Lying Buddha StatuePonagar Cham Towers



28 PART II:  VIET NAM - TIMELESS BEAUTY 29

Phu Quoc Island

Situated in Kien Giang province, Phu Quoc is the largest island among the 22 islands 
located in the Gulf of Thailand, and also the largest island of Viet Nam. Called the 
“Emerald Island”, Phu Quoc is well-known for its stunning white sand beaches and 
blue sea water. In addition to its pristine natural beauty, this island is also famous 
for such specialties as fish sauce, Sim wine and various types of seafood. Kien Giang 
Biosphere Reserve, including Phu Quoc, was recognized as a World Biosphere 
Reserve by UNESCO in 2006.

Mekong Delta

The Mekong Delta is the southernmost region of Viet Nam, comprising one city and 12 
provinces. The Delta is formed by a huge amount of silt and has been extended together 
with the sea level rise over the years. The Mekong Delta is famous for its complex network 
of rivers and canals, immense orchards, abundant farming products and open-hearted, 
generous and honest people. The region has a number of national parks, bird sanctuaries 
with countless rare species of birds, animals and plants. This region is home to many 
traditional folk festivals with art types typical of river areas such as Cai Luong, singing duets 
and dances of the Khmer people. 

Phu Quoc beach National Park Floating market - Cai Be

Vinpearl resort Phu QuocParachute flying in Phu Quoc
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Gong performance is an art that is closely connected to the cultural history of 
ethnic groups residing in the Central Highlands along Truong Son mountain range 
such as Kon Tum, Gia Lai, Dak Lak, Dak Nong and Lam Dong provinces. The 
Space of Gong Culture in the Central Highlands includes not only Gongs, Chimes 

and Gong music melody, but also the artists, the festivals with Gongs, Chimes and the 
places to hold the festivals...  The owners of this cultural space come from different ethnic 
groups such as Ede, Bana, Ma, Lac, Xe dang and Jia rai...

INTANGIBLE 
CULTURAL 

HERITAGES 

S P A C E
OF GONG  
CULTURE

IN THE
CENTRAL HIGHLANDS

Gongs and Chimes are ceremonial musical instruments. The Gong and Chime performances 
are closely tied to cultural rituals and ceremonies; different Chime performance will be 
played in different ceremonies.

For Vietnamese researchers, Gongs and Chimes are originated from the lithophones 
and seen as the symbol of the beliefs of ethnic people. They represent the means to 
communicate with the invisible, and among people in the community. Gongs and Chimes 
can be found in daily life of the Central Highlands’ people such as ceremonies of the 
buffalo sacrifice, the funeral, the house inauguration, the blessing of seeds prior to sowing, 
the blessing of new harvests, the closing of stocks… as well as in community rituals like 
naming the newborn, house-warming, abandonment and water trough ceremony...

Gongs and Chimes are made of brass alloy which is a mixture of brass and gold, silver or 
bronze. A Gong is a circular musical instrument with a central raised boss or nipple while a 
Chime does not. Gongs come in various sizes ranging from 20-60 cm to 90-120 cm which 
is the biggest one. Gongs and Chimes may be used separately or in an ensemble. Ethnic 
groups in the Central Highlands use different sets of Gongs and Chimes: a set of Chimes 
with 2 or 3 units, a set of Chimes with 6 units, a set of Chimes with 11 or 12 units including 
3 Gongs and 8-9 Chimes.

The space of Gongs and Chimes has played a central part in the life of ethnic groups in the 
Central Highlands. They are musical instruments of sacred power, spiritually representing 
people’s joys and sorrows. Behind every Gong or Chime hides a God or Goodness 
whose power depends on the age of his Gong or Chime. Gongs are valuable assets which 
represent power and wealth. The more Gongs a family possesses, the more respect the 
family will earn from other families in the same village or other ones. The village elder with 
more Gongs could become the elder of the whole region.

The Central Highlands’ Gongs and Chimes are cultural heritages of imprinted time 
and space, representing the musical development of the Central Highlands since time 
immemorial up to now.

On 25 November 2005, the Space of Gong Culture in Central Highlands was recognized 
by UNESCO as a Masterpiece of the Oral and Intangible Cultural Heritage of Humanity. 
In November 2008, UNESCO added the Space of Gong Culture in Central Highlands in 
the list of the Intangible Cultural Heritage of Humanity. 
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Kon Tum is a mountainous province of North Central Highlands where ethnic 
minority groups account for 53% of the total population including Bana, Xe 
dang, Jia rai, Jer trien, Brau and Roman. The region has a rich and diverse culture. 
The Gong and Chime performances are closely associated with the community 

life of ethnic groups in the Central Highlands.

Being aware of the importance of intangible cultural heritages in social life, Kon Tum 
province has recently been paying adequate attention to the preservation and promotion 
of the cultures of different ethnic groups, especially the Space of Gong Culture in the 
Central Highlands.

During the past years, the Department of Culture, Sports and Tourism of Kon Tum has 
held the annual Festival of Ethnic Minorities at Mang Den national ecotourism area and 
reorganized more than 20 traditional festivals of 6 ethnic minorities. “Gong Festival Night-
Colors of Culture” and “Central Highlands Gong Festival” are annual festivals, organized to 
promote the Gong culture to local and international tourists.

The preservation of Gong music melodies and sets of Gongs has been continuously 
carried out over the past years. According to statistics, local people in Kon Tum province 
have been preserving more than 1,800 Gongs.

Many training courses on Gong playing have been held in order to transfer passion to 
young generations and promote the space of Gong culture. Gong training courses in Kon 
Tum Kpong (Thang Loi ward, Kon Tum city) have attracted the participation of a large 
number of young children. More than 30 “little” Gong performers now are able to play in 
village ceremonies. In Lung Leng village, Sa Binh commune, Sa Thay district which is about 
20 km west of Kon Tum city, training activities for “little” Gong performers have been 
carrying out. 

This training model has been introduced to many other districts of the province, spreading 
the love of Gong culture to many generations in the Central Highlands. Hundreds of 
Gong bands, as a result, have been formed helping to echo Gong music melodies in the 
mountains and forests of the Central Highlands.            

K o N  T u m
EFFORTS TO PRESERVE THE SPACE
OF GONG

CULTURE
IN THE

CENTRAL HIGHLANDS



34 PART II:  VIET NAM - TIMELESS BEAUTY 35

Nha Nhac - Vietnamese Court Music is a music genre of feudal dynasties 
used in court ceremonies, entertainment activities of royal families or in 
sacrifice ceremonies.
Nha Nhac has existed since the Ly Dynasty (1010-1225). Its depiction was 

found on carved rocks at Phat Tich Pagoda. The carving shows an orchestra of 10 
players with such musical instruments as “phach”, 2-stringed fiddle with a coconut 
body, transverse flute, long zither, pear-shaped lute with four strings, a moon-shaped 
2-string lute and drums.
Under the Tran Dynasty (1225-1400), Nha Nhac took shape and was classified into 
2 types: Great Music (Dai Nhac) and Small Music (Tieu Nhac). Great Music served 
Kings’ entertainment. Members of the royal families and mandarins had chances to 
enjoy Great Music only in big ceremonies. Meanwhile, Small Music was very popular 
and widely played in the community.
Nha Nhac evolved during the Le Dynasty (1427-1788) and was organized into 2 
different orchestras, playing Duong Thuong Chi music and Duong Ha Chi music. In 
historical records, Hue Court Music consisted of 8 genres: Giao Nhac, Mieu Nhac, 
Ngu Tu Nhac, Dai Trieu Nhac, Thuong Trieu Nhac, Dai Yen Nhac, Cung Trung Chi 
Nhac and Cuu Nhat Nguyen Giao Trung Nhac. Ceremonial music under the Le 
Dynasty adopted some dances, of which Binh Ngo Pha Tran and Chu Hau Lai Trieu 
dances contained highly artistic values. 
Court Music flourished at the Hue Court under the Nguyen Dynasty (1802-1945) 
with the name known until this day as Hue Court Music or Nha Nhac.
Hue Court Music builds itself upon the Thang Long Royal Music of previous centuries 
which carried in itself the quintessence of more than 1,000 years of development.
The scope of the orchestra, the performance style and the content of Nha Nhac 

Nha NhaC 
VIETNAMESE COURT MUSIC

were strictly institutionalized, reflecting high esthetic standards, thoughts and 
philosophy of the ruling monarchy. Nha Nhac is considered to be a ritual part of 
big ceremonies, a mysterious sound connecting heaven, earth and human ancestors. 
Nha Nhac symbolizes the power of the Court and the perception of the interaction 
between man (son of heaven), ancestors, heaven and earth.
Orchestras of Nguyen Dynasty were much more diversified than those of previous 
dynasties: 6 different orchestras playing Nha Nhac, Huyen Nhac, Dai Nhac, Tieu 
Nhac, Nhac Ty Chung and Ty Khanh and Quan Nhac. The number of music players in 
an orchestra was gradually expanded. Under Gia Long’s rule (1802-1819), Viet Tuong 
Doi (a big orchestra of the Court) was formed consisting of around 200 artists. 
Musical pieces were also developed to 10 pieces of Dai Nhac and 15 pieces of Tieu 
Nhac. They were performed in important ceremonies or entertaining activities of 
the Court.
At the end of the Nguyen Dynasty, Hue Court Music comprised Great Music and 
Small Music only. They were often performed with Court dances; the dances are 
different in terms of kinds and services. Up to now, 11 dances have been preserved. 
The Court dances were mostly ceremonial and performed in an elegant, solemn and 
respectful manner.
After 1945, Nha Nhac lost its original popularity and was in danger of vanishing. 
However, it has been restored since 1975. The present preserved Court Music 
represents a vivid demonstration of the creativity in the development of Vietnamese 
culture. 
On 7 November 2003, Nha Nhac-Hue Court Music was recognized by UNESCO 
as the Oral and Intangible Cultural Masterpiece of Humanity. In November 2008, 
UNESCO listed Nha Nhac-Vietnamese Court Music among the Oral and Intangible 
Cultural Heritage of Humanity.
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THE
KEEPER 

H u E  C o u R T  M u S I C
Born into an artistic family, Tran Kich began to learn Nha Nhac lessons when he 

was a child. Nha Nhac seemed to be circulating naturally inside himself. His love 
and passion for Nha Nhac came from his father, a famous Nha Nhac artisan.

Tran Kich was engaged in professional art at the age of 16. He took part in the 
Court Music troupe of Nguyen Dynasty. Artist Tran Kich had been seen as a living treasure 
of the Hue Court Music with his rich and huge experience about Nha Nhac in its original. 

Stimulated with strong passion to Nha Nhac, the artist had worked so industriously and 
dedicately that he could play without a flaw traditional musical instruments such as big 
clarinet, medium-sized clarinet, two-stringed zither, moon-shaped lute, monochords and 
flute… for Tuong music of Hue, Buddhist music, court dance music and accompanying 
music for Hue songs...

With more than 70 years of professional experience, Tran Kich had spent much of his time 
to research musical notation. He contributed a great deal to the recording of 30 pieces of 
both Great Music and Small Music. When he played, the soul of two-chord fiddles, moon-
shaped lutes, monochords, flutes and clarinets… seemed to be lifted to new heights. He 
was skillful with techniques of pressing, stroking, rolling and shaking which could be both 
solemn and endearing. He conducted a lot of performance tours to many other countries 
to introduce Nha Nhac to the world.

In order to transfer his experience and Nha Nhac spirit to the young generations, he 
joined Hue Conservatory of Music since its foundation in 1962 and gave lectures on 

many musical instruments including 
moon-shaped lutes, two-stringed zithers, 
monochords, clarinets... He also provided 
training courses on Great Music, Small 
Music and Hue songs. Graduated from this 
school, many of his students have achieved 
a lot of successes in their careers and 
become famous artists like Meritorious 
Artist La Cam Van, Ton Nu Le Hoa, Quy 
Cat, Nguyen Dinh Van and Tran Thao... 

In recognition of artist Tran Kich’s 
outstanding contribution to the 
development of Hue Court Music, in 2000, 
the Ministry of Culture and Information 
presented him the Medal of Cultural Soldier. 
Three years later, Tran Kich was conferred 
the title “Viet Nam’s Folk Artisan”. Notably, 

in 2008, on the occasion of Hue festival, the French Ministry of Culture, through the French 
Embassy in Ha Noi, bestowed the title “Knight of Culture and Art of France” on him.

On 8 December 2010, the “Living Treasure” of Hue Court Music drew his last breath at 
his resident No. 34/4 lane 320, Bach Dang street, Hue city at the age of 90. Although artist 
Tran Kich passed away, his invaluable cultural treasure has still existed, being preserved and 
further developed by his son, artist Tran Thao.

OF ThE

SPIRIT
NhaNhaC
OF ThE

SPIRIT
NhaNhaC
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T H E 
A R T  O F 

DON Ca TaI TU
M u S I C  A N D  S o N G
IN THE SouTH oF VIET NAM

The Art of Don Ca Tai Tu music and song in the South of Viet Nam (also known a 
Don Ca Tai Tu) is a unique folk art of Viet Nam. It came into existence in the late 
19th century and has been sustainably promoted. Don Ca Tai Tu is an essential part 
in the cultural and spiritual life of the Southern people during festivals, lunar New 

Year celebrations (Tet), death anniversaries, wedding parties, birthday parties and reunions... 
The death anniversary of the founder of Don Ca Tai Tu is observed annually on the 12th of 
the 8th lunar month.
Don Ca Tai Tu is an art of musical instruments (Don) and singing (Ca) which was composed 
by the Southern people for relaxing after work. The word “Tai Tu” means talented and 
knowledgeable performers in classical music. At its inception, Don Ca Tai Tu began with 
playing musical instruments, then singing came out to be called “Don Ca”. This art was 
evolved through inheriting and absorbing Court Music, folk songs as well as combining 
cultural elements of Khmer, Chinese and Western people. 
Don Ca Tai Tu originated from ceremonial music, Court music and folk songs of the Central 
and the South of  Viet Nam. The repertoire of Don Ca Tai Tu is based on 20 original tunes and 
72 classical tunes for 4 melodies which include 6 Bac songs (expressing joys and happiness), 7 
Ha songs (solemn, used for ceremonies), 3 Nam songs (expressing comfort and meditation) 
and 4 Oan songs (describing sorrows and separation).
Musical instruments in a Don Ca Tai Tu orchestra include the moon-shaped lute, 16-string 
zither two-stringed fiddle, pear-shaped lute, two-string lute, bamboo flute and percussion... 
Since 1930s, the violin and guitar have been added to the orchestra. 
Don Ca Tai Tu is the community art, reflecting people’s inner feelings and sentiments, and 
compatible with life of industriousness, generosity, openness and courage of the Southern 
people. The popularity of Don Ca Tai Tu also helps preserve and promote other social 
customs such as festivals, oral culture and handicrafts... Currently, more than 2,500 clubs, 
groups and families in 21 provinces and cities in the South of Viet Nam are practicing Don 
Ca Tai Tu.
On 5 December 2013, Don Ca Tai Tu was officially recognized by UNESCO as an Intangible 
Cultural Heritage of Humanity.

Fortunately born into a family with four generations of musicians knowledgeable 
in traditional music and Don Ca Tai Tu, Professor Tran Van Khe breathed the air of 
traditional music from early childhood. It is therefore natural for him to develop a 
lifelong passion for Don Ca Tai Tu.

In 1959, Professor Khe gave a talk and performed the Don Ca Tai Tu by himself in Prague, 
Czechoslovakia. Admiring his talent, musician Nguyen Van Thuong called him a “Master” 
of Tai Tu music. In 1960, he was invited to talk about Vietnamese music in 24 places in 
Switzerland. He also received an invitation to England to talk about various performing 
styles of Don Ca Tai Tu. In the same year, he was nominated for a member of the 
International Music Council. He has been invited to many international conferences and 
workshops, held talks and conducted training activities in more than 40 countries all over 
the world, wherein he seized every opportunity to introduce and promote Vietnamese 
traditional arts to the international audience. In his words, Vietnamese traditional music is 
“our own flower that other countries do not have. We should introduce it to the world 
so that they can learn, understand, enjoy and appreciate the music in such a way that they 
would respect our country more. Furthermore, our traditional music will contribute to 
enriching the colorful flower tapestry of world music”.

Professor Khe has created his own concise and unique description of the Vietnamese 
traditional music: singing in repetition, playing instruments on prolonged notes and in the 
principle of “correct notes with flowers” (ornamenting the notes of the melodies and main 
rhythmic patterns); while playing a traditional musical instrument, the right hand produces 
the sound and the left hand lengthens, nurtures and turns it into melodies; singing is 
handed down orally while playing an instrument can be handed down by fingers... These 
are typical features of Vietnamese music that the audience appreciates.

In his special endeavor to promote the beauty of the Vietnamese traditional music, 
Professor Khe was successful in illustrating different tones and sounds of Don Ca Tai Tu 
on various musical instruments like sixteen stringed zithers, moon-shaped lutes and two 
string fiddles. 

LIFELONG 
DEDICaTION  
TradiTional arTsTo
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Though settled down in France since 1949, Professor Khe decided to spend the rest of his 
life in Viet Nam in 2002. Ever since, Professor Tran Van Khe has conducted many training 
tours to give lectures on Vietnamese traditional art.

At the age of 94, Professor Khe is still very insightful, enthusiastic and passionate when 
talking about Vietnamese traditional art. He gave advices that “keeping the soul of Don 
Ca Tai Tu means to keep its styles and improvisation”. Because of this improvisation, 
generations of Vietnamese people have used the word “play” Don Ca Tai Tu instead of the 
word “perform” when talking about this art.

A genuine Don Ca Tai Tu performer never plays the music for living purposes. The 
performers gather in a place to play Don Ca Tai Tu whenever they are inspired. In order 
to become a true Don Ca Tai Tu singer, the person must spend much time thoroughly 
learning and practicing the music. Nowadays, Don Ca Tai Tu has been over commercialized, 
therefore, it is necessary to restore the original style of Don Ca Tai Tu with music players 
interacting while improvising. In a Don Ca Tai Tu orchestra, the moon-shaped lute is the 
main instrument which helps to set the tones of other players. The six-stringed lute with a 
wide range of tones should play an inspiring role, however, it is not allowed to overwhelm 
or replace other traditional musical instruments in the orchestra.

With more than half a century living and teaching at the Sorbonne University, France, 
Professor Khe has an earnest desire to change the methods of training and hand down 
the art of traditional music, including Don Ca Tai Tu to trainees in Viet Nam. “We need to 
maintain Vietnamese training methods in general education and should not follow Western 
methodologies, which does not conform to our traditional music”, he said. Traditional 
music should be integrated into school music programs; this is not to train school pupils to 
become artists, but to help them gain basic understanding of this invaluable art inherited 
from our forefathers, he added.

       

BAC NINH FoLk SoNGS

 QUaN hO 
 QUaN hO 

Quan Ho singing is a folk culture/art of the people in Bac Ninh villages in the North of 
Viet Nam. Quan Ho Bac Ninh comprises folk songs of the Red River Delta, mainly 
found in Kinh Bac region (provinces of Bac Ninh and Bac Giang). Quan Ho Bac Ninh 
activities take place at the confluence of the 3 rivers which are Cau River, Ngu Huyen 

Khe River and Tieu Tuong River with the center at Bac Ninh city (now is Bac Ninh province) 
where 31 out of 49 original Quan Ho villages are located.
Quan Ho folk songs are the most melodic in Vietnamese folk-song genres handed down 
orally from generation to generation. This kind of art has more than 400 song lyrics, sung with 
213 different melody variations. A song lyric includes two parts: the principal and secondary 
lyrics. The lyrics of Quan Ho folk songs come from poems and folk verses of Viet Nam, 
mostly 6 syllable and 8 syllable verse couplets, modified 6 syllable and 8 syllable couplets, 4 
syllable or mixed 4 syllable ones, which are often clear, exemplary and rich in metaphors. 
These are the core of the songs, representing the main content of the song which is often 
about love between couples. The secondary lyrics include words that are added to the 
melodies, such as hi, u hu, a ha...
Quan Ho folk songs are sung in duets between groups of male and female. A group of 
female from one village sings with a group of male from another one in similar melodies, but 
with different lyrics, and always with changing voices. In each group, one person takes the 
lead and another plays a secondary role, but the two should be in perfect harmony and at 
the same timbre. This kind of art contains many elements such as music, lyrics, costumes and 
festivals... Quan Ho Bac Ninh folk songs sung in duets illustrate close-knit relations between 
male singers (Lien Anh) and female singers (Lien Chi), expressing the deep community 
connection, respect for justice and the emotional states which are typical of the culture of 
the people in Kinh Bac. The women traditionally wear distinctive large round hats, scarves, 
halter tops, skirts, belts and sandals; the men’s costumes include turbans, umbrellas and tunics. 
Nowadays, there are 41 Quan Ho artist singers in Bac Ninh province and among them 32 
are living in Bac Ninh city. On 30 September 2009, Quan Ho folk songs were recognized by 
UNESCO as the Intangible Cultural Heritage of Humanity.
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Born in 1922, Nguyen Thi Nguyen started singing Quan Ho at the age of 10. 
Now at the age of 92, she is among the few remaining singers who are referred 
to as “living heritages” of Quan Ho. She is the 3rd generation member of a 
family embedded with traditional Quan Ho in Kha Le village (Bo Son district, 

Bac Ninh province). Her mother, Mrs. Sau Cay, was a famous master of Quan Ho in Bac 
Ninh and Bac Giang. She used to accompany her mother to Quan Ho training courses. 
In her teenage years, Mrs. Nguyen followed her aunt to learn Quan Ho singing with 
female singers in the village, thus she had chances to learn and exchange Quan Ho 
singing skills in ceremonies and festivals in the village communal houses or pagodas. As 
a result, Mrs. Nguyen could sing accurately hundreds of melodic variations. At the same 
time, she was able to compose new Quan Ho songs, which contributed to enriching 
Quan Ho Bac Ninh folk songs such as A Banyan Tree at the entrance to a village, Giong 
Festival...

A  L I V I N G  H E R I T AG E  O F
QUaN hO

Ngu y e N  T h ị  N g u y e N

Keen on preserving the traditional Quan Ho, after harvest time, she herself conducts 
Quan Ho training courses for younger generations. She trained a lot of famous male and 
female singers of Kinh Bac and contributed to transferring the love and passion of Quan 
Ho to her successors. Despite her age, she still welcomes children and those who are 
really interested in this art to come her house to study ancient principles and features 
of Quan Ho folk songs.

When talking about the preservation and promotion of Quan Ho, Mrs. Nguyen believes 
that in order to maintain this art forever, we must, first of all, train masters of Quan Ho, 
those who could absorb the essence of Quan Ho and understand traditional principles 
of the art. Applying this methodology in the training, every year she trained around 20 
students of the province’s Art and Cultural College. Many of them have become famous 
Quan Ho singers such as Tran Thi Thuy, Duyen Thi Huong and Truong Khac Chien... They 
have learnt from Mrs. Nguyen not only Quan Ho quintessence but also her strong 
determination to preserve and promote Quan Ho singing. The art of Quan Ho inherited 
from her then will be continuously handed down to younger generations. As such, the 
quintessence of this Intangible Cultural Heritage will last forever. In order to honor her 
contribution to the preservation and promotion of Quan Ho folk songs, in 2003, the 
Ministry of Culture and Information granted her the title “Quan Ho Artist”.
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Xoan singing has existed for more than 2,000 years. It is an extremely invaluable 
folk cultural heritage. Xoan singing or Khuc Mon Dinh (singing at the communal 
house) is a kind of performance art relating to worshipping gods, arose during 
Hung Kings times. It was originated from Phu Tho province then extended to the 

villages along the two banks of Lo river and Red river, even to Vinh Phuc province. Four old 
Xoan guilds including An Thai, Phu Duc, Kim Doi and Thet are in two communes of Kim Duc 
and Phuong Lau (Viet Tri city, Phu Tho province).
From time immemorial, Van Lang people used to perform Xoan singing in Spring to 
welcome the New Year. There are three forms of Xoan singing, namely the worship singing 

IN pHu THo
p R o V I N C E

XOaNSINGING to commemorate Hung Kings and village guardian gods, the ritual singing to pray for good 
crops, good health and the festive singing which is a form of love duets. All old Xoan songs 
were originated from ancient villages in the center of Van Lang nation in the times of the 
Hung Kings.
Spiritual factors help form an important part in the nature of Xoan singing, reflecting belief 
in fertility of the community. It is performed at communal houses as a ritual of worshipping 
genies in Spring which is a break time after a year of paddy cultivation with 2 crops and 4 
seasons Spring-Summer-Autumn-Winter. In farmers’ belief, Xoan singing represents their 
wishes and prayers to the supernatural gods and saints, who will protect and bring good 
lucks and prosperity to them, and decide their life and death. It reflects moral principles 
and code of behavior between the King and his subjects, relationship between the husband 
and wife and among parents and children. It also expresses emotions and wishes, acts as a 
bond of community solidarity and between the superior and subordinates, helping to build 
up equality and democracy regardless of status and wealth.
This art has been nurtured and developed by a lot of prominent persons, writers and 
poets. A great contribution came from Mdm. Le Thi Lan Xuan, the 4th wife of King Ly 
Than Tong (1127-1138) who was accredited with preserving and promoting Xoan singing 
in Phu Tho. In order to express deep gratitude to her and avoid calling her name, Xuan 
(Spring) guilds (other name of Xoan guilds, since the songs are sung in Spring) were 
changed to Xoan guilds. 
The music and songs in Xoan singing are used in performance, having a wide range of 
music types. In Xoan singing, dancing and singing are always associated; a drum is used as 
the main musical instrument.
On 6 December 2011, UNESCO officially recognized Phu Tho’s Xoan singing as an 
Intangible Cultural Heritage of Humanity that needs to be urgently protected. 
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An Thai village, Phuong Lau commune, Viet Tri city (Phu Tho) is the homeland of 
many famous Xoan guild leaders, among those is artist Nguyen Thi Lich. Being 
passionate about Xoan singing, she used to follow her grandfather’s Xoan guild 
to deliver Xoan singing performances during her childhood. At the age of 13, 

she learnt by heart all the 14 different melodies and became the youngest female singer 
of An Thai village. Now at the age of over 60 (born in 1955), Mrs. Lich is considered as the 
only female Xoan guild leader in Phu Tho province. 

Concerning over the possible disappearance of this traditional art, Mrs. Lich spares no 
effort to keep on and preserve this invaluable Xoan singing, at the same time transfer the 
love of this music to younger generations. Since 1999, she has actively worked to restore 
the ancient Xoan singing, tried to teach younger generations about this art.

Her efforts finally paid off when, in 2006, Phu Tho province decided to re-establish An Thai 
Xoan guild. From a group of less than 20 singers, the guild now has been expanded to 
include 85 ones. Xoan singing that seemed to be almost disappeared was performed again 
in every corner of the village. At the moment, Mrs. Nguyen Thi Lich has been teaching 
about 40 Xoan classes with the total number of participants up to over 1,000 singers. The 
first Xoan singers in these classes have become leading male instrumentalists (Kep) and 
leading female singers (Đao) of An Thai Xoan music guild, contributing to spreading the 
singing to other villages. These people are following her in accomplishing her work handing 
down Xoan singing to younger generations.

A DEVOTING LIFE TO
Artist NGuyEN THI LICH

At the moment, she is delivering free Xoan singing lectures at her house to both children 
and adults those who love this particular traditional music. Together with Mrs. Lich’s passion 
and dedication to Xoan singing, people in this ancestral land once again have a chance to 
find their love with Xoan singing - a returning journey to their origins. In 2011, Xoan singing 
was officially recognized by UNESCO as an Intangible Cultural Heritage of Humanity. The 
joy of Mrs. Nguyen Thi Lich and An Thai villagers was multiplied, thus further encouraging 
them to carry on the preservation and promotion of the art of Xoan singing.

In 2005, artist Nguyen Thi Lich was granted the title “Folk Master Artist” by the State. 
Currently, she is among the 7 master artists of An Thai Xoan guild. Every year, on the 
occasion of Hung Kings’ Temple Festival, Mrs. Lich together with male instrumentalists, 
female singers and artists of An Thai village passionately deliver Xoan singing performances, 
introducing this music art to local and international visitors.

Mrs. Nguyen Thi Lich’s wish is to take Xoan singing out of the state of urgent protection in 
the year 2015. With what she has achieved so far, her goal is not far away.

X O a NSINGING 
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Vi and Giam folk songs of Nghe Tinh occupy an important position in the 
cultural and spiritual life of people of Nghe An and Ha Tinh provinces in the 
Central of Viet Nam. Although a number of studies have been done, no single 
one can determine the time when this art was born. However, in great poet 

Nguyen Du’s works dating back to the 18th century, people can find the existence of 
this art through his verses.

According to statistics of 2013, in Nghe An and Ha Tinh provinces, there existed 260 
villages that still deliver Vi and Giam folk performances with 75 Vi and Giam singing clubs 
and around 1,500 vocalists.

Originally, the lyrics and tunes of Vi and Giam were simple, rough and somewhat primitive, 
portraying weaving and farming activities... They were later developed into well-styled, 
highly structured and diversified love duets. 

The word Vi comes from “vi von” (comparison), however, in local dialect, “Vi” is another 
word of “voi” (repartee) which means vocalists sing in a call and response pattern. Male 
singers call from outside of the house, female singers sing in response while spinning and 
weaving cloth. Giam means transplanting rice and making conical hats in local dialect. 
Giam is also a verb meaning “weaving” or “stitching up” the hole in a plaid. It is called 
Giam because in every song, at least one sentence is repeated between the two cantos, 
like transplanting rice in empty spaces. Vi and Giam singing is categorized in accordance 
with different production environments, such as ‘weaving Vi’, “plaiting Vi”, ‘transplantation 
Vi” and “firewood Vi”. 

NGHE TINHV I aND GIaM
F O L K  S O N G S  O F     

Vi lyrics utilize traditional poetic forms including a verse pair of six and eight syllable lines; 
double sevens, six and eight... Vi singing leaves room for singers to improvise. The pitches 
are low or high depending on the length of the verses and tunes. 

Giam is performed in various types known as “lullaby Giam”, “narrative Giam” and 
“advice Giam”… Unlike Vi singing, Giam tunes have clear tones and rhythms. The lyrics 
of Giam singing are sometimes narrative, humorous, satirical, witty and at times romantic. 

Performance space of Vi, Giam folk singing is large and often associated with typical 
features such as singing while working, traveling or singing at festivals, Lunar New Year ; 
it can also be duets between men and women, expression of love: lyrics revealing the 
inner soul; expression of communication: lyrics describing the activities of the village or 
commune; spiritual expression: worshipping, ceremonies of sacrifice; education…

Transcending time, Vi and Giam folk songs of Nghe Tinh have proved its vitality. The 
quintessence of Vi and Giam folk songs also lies in the beauty of contemporary songs 
of Nghe An and Ha Tinh.

On 27 November 2014, at the 9th session of the Inter-governmental Committee for the 
Safeguarding of Intangible Cultural Heritage’s, UNESCO recognized the Vi and Giam folk 
songs as an Intangible Cultural Heritage of Humanity.
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HISTORIC SITES 
- VIET NAM’S 
LANDMARKS     

The Central Sector of the Imperial 
Citadel of Thang Long

The Central Sector of the Imperial Citadel of Thang Long - Ha Noi is the relic complex 
associated with the history of Thang Long - Ha Noi. These grand structures were built 
through many dynasties and have become the most important sites among historic relics 
in Viet Nam. In December 2002, an archaeological excavation was carried out on an 
area of 19,000 m2 in Ba Dinh, the political center of Ha Noi. This excavation, the biggest 
in Viet Nam and in Southeast Asia, revealed remains of the Thang Long Citadel in its 
development of over 13 consecutive centuries. Unique architectural relics and millions of 
valuable artifacts found in this archaeological excavation reflected historical development 
from the 12th century to early 20th century. On 1 August 2010, the Central Sector of the 
Imperial Citadel of Thang Long was inscribed on the World Heritage List by UNESCO’s 
World Heritage Committee.

Complex of the Dien Bien Phu
victory relics 

The complex of the Dien Bien Phu victory relics is located in Dien Bien valley (now is 
Dien Bien city), surrounded by mountains. It has a length of 18 km and a width of 6 km. 
The typical relics include Him Lam Hill where Vietnamese troops fought the first battle of 
the Dien Bien Phu campaign on 13 March 1954; Independence Hill where a fierce fighting 
took place and Vietnamese troops liberated the hill on 15 March 1954; the hills C, D and 
E where Vietnamese troops and French expeditionary forces exchanged fierce fightings 
during the Dien Bien Phu campaign. The Dien Bien Phu Victory Monument in the historical 
complex is a symbol of the Vietnamese people’s determination to fight and win. Dien 
Bien Phu Victory Museum displays more than 500 exhibits, paintings and documentary 
photos which relate to the Dien Bien Phu campaign and the arduous struggle of the 
Vietnamese people and army to gain the glorious victory on 7 May 1954, ending the 
country’s resistance war against the French colonialists.

Co Loa citadel
Co Loa Citadel is located in Dong Anh district, Ha Noi City. In 208 B.C., after uniting Lac Viet 
and Au Viet tribes to form a new Kingdom, Au Lac, King An Duong Vuong chose this site as 
the capital and built Co Loa Citadel. The current preserved historic site covers more than 
830 hectares. The Citadel was built in spiral shape which explains why it is called Loa Thanh. 
It had 9 rings, deep water trench surrounded in outside circle. Nowadays, Co Loa Citadel 
remains 3 land rings: outside citadel (perimeter of 8 km), the middle citadel (polygon with a 
perimeter of 6.5 km) and inside citadel (rectangular with a perimeter of 1.6 km). The Citadel 
wall today has an average height of 4-5 meters, some of them even reach to 12 meters high; 
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the Citadel’s foundation is 20-30 meters wide. The Citadel boasts about 60 historical sites of 
artistic architectures, historical and archaeological values. It is also an invaluable archaeological 
site associated with ancient cultures of Vietnamese people such as Son Vi culture, Phung 
Nguyen culture, Dong Dau culture and Go Mun culture. Dong Son culture flourished with 
typical archaeological sites like Dong Vong, Bai Men, Dinh Chien, Dinh Trang, Ma Tre, Inner 
Citadel, Middle Citadel, Outer Citadel, Xuan Kieu, Nhoi Commune, Thuong Temple, Tien Hoi, 
May Road and Vuc Bridge... 

Citadel of Ho Dynasty

Located in Vinh Loc district, Thanh Hoa province, the Citadel of the Ho Dynasty was built 
by Ho Quy Ly, who was the highest-ranking mandarin of the Tran Dynasty at the time. 
After the three-month construction of the Citadel (from January to March 1397), King 
Tran Thuan Tong decided to choose Thanh Hoa as the capital instead of the Citadel of 
Thang Long (Ha Noi). In the second month of the year of the Dragon (1400), Ho Quy 
Ly took the throne from Tran Dynasty, renamed the country into Dai Ngu (1400-1407). 
The Citadel of Ho Dynasty became the official Citadel. The Citadel is also referred to 
the name as An Ton, Tay Do, Tay Kinh, Tay Nhai and Tay Giai. The Citadel of Ho Dynasty is 

Temple of Literature
(Van Mieu -  Quoc Tu Giam)

The Temple of Literature, located to the south of the Imperial Citadel of Thang Long (Ly 
Dynasty), is the combination of the two monuments: Van Mieu and Quoc Tu Giam. Van Mieu 
was built in 1070 by Emperor Ly Thanh Tong in dedication to the Confucius (Khong Tu) and 
in honor of Viet Nam’s finest scholars and teacher Chu Van An, a moral figure in Vietnamese 
education. In 1076, under Ly Nhan Tong’s reign, the Quoc Tu Giam was built next to Van Mieu 
and became the first university in Viet Nam to train intellects for the country. Over the past 
1,000 years, Van Mieu-Quoc Tu Giam has been seen as an educational and cultural symbol 
of Viet Nam. It is a symbol of the nation’s tradition of respect for teachers and promotion 
of education. There are 82 stone steles engraved with the names of doctors who obtained 
the doctoral titles at royal examinations under Later Le and Mac Dynasties (1442-1779). 
All of these steles are in flat beds and curved heads and placed on turtles’ backs. The steles 
are unique ones in the world which have inscriptions recording not only the names of 
the laureates of royal examinations held through nearly 300 years but also information on 
history of the royal examinations, the successive dynasties’ conceptions of education, training 
and employing intellects. After nearly 1,000 years of history, the Temple of Literature is still 
preserving its ancient architectural styles of many feudal dynasties and is now considered as 
one of the finest historical and cultural sites of Ha Noi and of the whole country.

52
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known as the only stone Citadel remaining in Southeast Asia. Thanks to its unique building 
techniques and sustainable construction materials, especially the large stone blocks, the 
Citadel has been well preserved, while its natural landscape has remained unchanged. It 
is among few relics that have not been adversely impacted by urbanization. On 27 June 
2011, UNESCO recognized the Citadel of Ho Dynasty as a World Cultural Heritage of 
Humanity.

Hoi An Ancient Town  

Hoi An Ancient Town is located in Quang Nam province, about 30 km south of Da Nang 
city. At the end of the 16th century, Hoi An used to be an international trade hub on 
the East-West sea route, a bustling trading port in Dang Trong region of Viet Nam under 
the reign of the Nguyen Lords. Nowadays, the original architecture of the ancient town 
of Hoi An has still been preserved, including houses, temples, pagodas, wells, bridges, 
ancestor worship places, ports and markets... This town is considered as a living museum 
of architecture and urban lifestyle. 

Besides the cultural values from its diversified architecture, Hoi An still maintained a huge 
intangible cultural foundation. Hoi An  has become an attractive tourist destination thanks 

to its deep-rooted customs, spiritual activities, traditional folk art and cultural festivals 
together with its poetic and picturesque natural landscape, traditional handicraft villages 
and famous local specialties. In December 1999, UNESCO recognized the Hoi An Ancient 
Town as a World Cultural Heritage of Humanity.

Complex of Hue Monuments 
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The Complex of Hue Monuments consists of historical and cultural sites built during the 
Nguyen Dynasty from the early 19th to the mid-20th century in Hue ancient capital (now is 
Thua Thien Hue province). Situated on the northern bank of Perfume river, the Complex 
of Hue Monuments occupies a total area of over 500 hectares with a system of three 
circles of ramparts, namely Hue Capital Citadel (Kinh Thanh Hue), Hue Royal Citadel 
(Hoang Thanh Hue) and Forbidden Citadel (Tu Cam Thanh Hue).

A number of structures built along this axis in harmony with their natural surroundings 
include Nghinh Luong Dinh, Phu Van Lau, Ky Dai, Ngo Mon Gate, Thai Hoa palace and Can 
Chanh Palace... The Complex of Hue Monuments represents the creativeness of Vietnamese 
people, the development of Vietnamese art, architecture and sculpture throughout a long 
period in the country’s history. In December 1993, UNESCO recognized the Complex of 
Hue Monuments as a World Cultural Heritage of Humanity.

My Son Sanctuary  

My Son Sanctuary is located in a small valley belonging to Duy Phu commune, Duy Xuyen 
district, Quang Nam province. This valley is about 2 km in diameter, possessing more than 
70 architectural works located on 9 hills. My Son is considered as one of the centers of 
temples of Hinduism in Southeast Asia. It used to be a Hindu sanctuary of the Kingdom of 
Champa. As said, each King, after taking the throne, paid a visit to My Son to celebrate a 
holy purge ceremony, donate gifts and build temples. My Son is the only place where Cham 
art flourished without interruption from the 7th century to the 13th century.  The temples 
in My Son were built into groups that basically followed the same model. Each group 
comprises a main sanctuary (kalan), surrounded by towers and auxiliary monuments. 
The main sanctuary which is a symbol of Meru Mountain - the center of the universe, 
home of Hindu gods - is dedicated to Lord Shiva. The auxiliary temples worship the gods 
who take care of the sky directions. Besides, the easements are temples with tiled roofs, 
where pilgrims prepared and stored sacrifice. In December 1999, My Son Sanctuary was 
recognized by UNESCO as a World Cultural Heritage of Humanity.

Cu Chi Tunnels 

Cu Chi, which is about 40 km northwest of Ho Chi Minh City, is a well-known historic site. 
Construction of the Cu Chi tunnels began between 1946 and 1948. Local people and Viet 
Minh soldiers used the tunnels as hiding spots during the French ground sweeps. This is 
the unique work with a system of underground tunnels with many floors and corners like 
a spider net of more than 200 km. The tunnels have places for sheltering, having meetings 
and fighting against the enemy. Cu Chi Tunnels are divided into two places which are Ben 
Duoc Tunnel and Ben Dinh Tunnel. Ben Duoc Tunnel is Zone Party Committee Base and 
Saigon-Gia Dinh Military Zone, which is protected in Phu Hiep hamlet, Phu My Hung 
village. Ben Dinh Tunnel is Cu Chi district Party Committee, which is protected in Ben Dinh 
hamlet, Nhuan Duc village. Cu Chi Tunnels represent the symbol of the determination, 
intelligence and pride of the Cu Chi people and signify the revolutionary heroism of Viet 
Nam. Cu Chi was titled “Cu Chi land of steel and copper wall” by the National Liberation 
Front of South of Viet Nam. Cu Chi Tunnels have gone into the heroic fighting history of 
the Vietnamese people as a legend of the 20th century and become a well-known place 
in the world.
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FESTIVALS

Hung Kings’ Festivals - Phu Tho 
Hung Kings’ Festival or Hung Kings death anniversary is a Vietnamese festival held annually 
from the 8th to the 11th of the third lunar month, in which the 10th day is the main festival 
day. The festival takes place in Hung Kings’ Temple, Phu Tho province - the old ancient city 
of Van Lang nation. This is a national festival with the aim of remember and paying tribute 
to the contribution of Hung Kings, who were the traditional founders of the nation. The 
ceremony is celebrated solemnly with national rites. The offerings are “three living beings” 
(one pig, one goat and one ox), square sticky rice cakes, crushed sticky rice pudding and 
multicolored sticky rice while musical instrument is the old bronze drum. The notables 

in the host village, followed by local people and visitors, enter Hung Temple and practice 
traditional customs.

The festival includes such activities as the contest of sedan-chair, Xoan singing, Ca Tru 
singing and other folk games. Hung Kings worship ritual reflects the solidarity of the 
Vietnamese people and honors the Vietnamese moral tradition of “remembering the 
source of the water we drink”. On 6 December 2012, UNESCO officially recognized 
Hung Kings worship ritual as a World’s Intangible Cultural Heritage of Humanity.

Huong Pagoda Festival

Huong Pagoda Festival takes place in Huong Son commune, My Duc district, Ha Noi City. 
The opening day for the festival is on the 6th day of the 1st lunar month. It lasts until the last 
weeks of the 3rd lunar month. On this occasion, millions of Buddhists, ordinary people from 
all regions in the country and foreign tourists make an exciting pilgrimage to Huong Pagoda, 
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the Buddha’s land, to pay respect to Buddha. Before the opening day, all the temples and 
pagodas in the area burn incenses, creating a festive atmosphere all around Huong Son 
commune. Incense-offering ceremony takes place in Huong Tich Pagoda, including incense, 
flowers, lights, candles, fruit and vegetarian food. When offering, there are two monks wearing 
robes and making “chay dan” (herd running), bringing offerings to the altars and performing 
a dance. From the opening day of the festival until the last day, monks from other pagodas 
sometimes join and strike the wooden bell while saying prayers in the pagodas, temples 
and shrines... During the festival, incense burning is kept unending. Huong Pagoda Festival is 
seen as a convergence of many typical traditional cultural activities such as rowing, mountain 
climbing, Cheo singing and Van singing... Besides, tourists are largely attracted by the exciting 
boat ride along Yen stream and the peaceful landscape of the Buddha land.

Lim Festival 

Lim Festival opens from the 12th to 14th day of the 1st lunar month every year in Tien Du 
district, Bac Ninh province, formerly known as Kinh Bac, including ancient villages around Lim 
mountain and along Tieu Tuong river. The Festival commences with an ancestor welcoming 
ceremony where local people in colorful traditional dresses stand in a line which is around 
one km in length. Quan Ho male and female singers join worshipping ceremonies at Hong 
Van imperial tomb (the place to worship Mr. Nguyen Dinh Dien, the Duke of Thanh Hoa, 
who was born in Dinh Ca village, Noi Due commune, Tien Du district). Lim Festival is also a 
venue of various folk games such as wrestling, human chess, weaving and earthenware pot 
breaking... The most interesting event is the Festival singing at noon when the duets between 
male and female singers take place. As usual, in the 12th evening, Quan Ho singing contest is 
organized among Quan Ho villages.

Giong Festival
Giong Festival is celebrated annually from the 6th to 8th of the 1st lunar month. It is a traditional 
festival in commemoration and honor of Saint Giong, the legendary hero, one of the four 

immortals of Vietnamese folk beliefs. The Festival vividly imitates the development of the 
fights by Saint Giong and Van Lang people combating against An foreign enemies, thereby 
teaching younger generations of the patriotism, martial art tradition, indomitable will, and 
desire for national independence and freedom. Giong Festival is celebrated in many locations 
in the country. However, the most well-known is the Giong Festival at Soc temple (Soc 
Son district, Ha Noi City). According to legend, after defeating An foreign invaders, Phu 
Linh commune, Soc Son district is the land where Saint Giong started to fly to heaven. The 
worshipping place of Saint Giong is in Soc temple, which includes a Saint Giong statue and 
one stele house. On 6 November 2011, UNESCO recognized the Giong Festival at Phu 
Dong and Soc temples as an Intangible Cultural Heritage of Humanity.

Feast and commemoration Festival for 
Hoang Sa soldiers
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Feast and Commemoration Festival for Hoang Sa soldiers has been held by local people of 
Ly Son island district, Quang Ngai province for hundreds of years. It is usually organized on the 
20th of the 2nd lunar month. In early time of Hoang Sa Flotilla, local people in Ly Son island were 
recruited to be soldiers with the duties to carry out the exploitation and protection of Hoang 
Sa (Paracel) and Truong Sa (Spratly) archipelagoes. Those men replaced the previous flotilla to 
continue the work and were called “replace soldiers”. The Feast and Commemoration Festival 
for Hoang Sa soldiers is a unique festival with the aim to commemorate the sacrifice of soldiers 
of Hoang Sa. The festival is annually held from the 18th, 19th to 20th of the 2nd lunar month in Am 
Linh Tu with many activities, and one of the most special activities is the practice of releasing 
bamboo boats to the sea, meaning sailing into the sea forever. On these days, local people 
also set up wind tombs for Hoang Sa flotilla soldiers (in commemoration of the death). The 
festival reaffirms the long-lasting Vietnamese tradition “remembering the source of the water 
we drink” as well as the nation’s determination to safeguard land and sea territories.

Elephant racing festival in Buon Don

The Elephant Racing Festival is one of the traditional cultural festivals of ethnic minorities 
in Buon Don district, Dak Lak province, which is organized in March every two years. This 
is also the honey bee season and the starting time for cultivation. Buon Don hosts the 
elephant racing festival along with other events such as: water wharf ceremony, a prayer for 
the elephants’ health, buffalo-stabbing festival, new rice celebration, Gong cultural day… in 
order to pray for a good crop and prosperity for the village. Elephant Racing Festival takes 
place in one day with various activities such as high-speed elephant racing, elephant racing 
across Serepok river and elephant football games… with the participation of from 15 to 

18 elephants.  The Festival is aimed at honoring; the spirit of sport activities and taming 
of elephants in the Central Highlands. It is also an opportunity for local villagers to pay 
gratitude to God for giving a good crop and prosperity to the village.    

Nghinh Ong Festival 

Nghinh Ong (Whale worshipping) Festival is the largest folk ritual in Ca Mau. It comes 
from the religious belief of Cham ethnic minority. Nghinh Ong Festival gives a chance for 
fishermen to express their gratitudes towards whales, also known as Nam Hai God, who 
rescued them in distress at sea. This Festival also aims to pray for fair winds, good seas, safe 
returns to shore, good lucks and prosperity. The Festival is held annually from the 14th to 
16th of the 2nd lunar month in Song Doc town, Tran Van Thoi district, Ca Mau province. The 
main festival day takes place on the 15th. The Chairman of Festival and management board 
of temple put an incense burner onto the palanquin (dragon temple), with 8 students follow 
up them. Teams of traditional drummers together with five-color flags, pills, swords and other 
dancers wearing formal uniforms stand into two long lines from the main hall to the yard. 
When parading, people in the area also join them. At the same time, hundreds of fishing 
boats from inside and outside of the province decorated with flags and flowers are stationed 
on the river. The main ship, a large one (consisting of 3 units), is selected for Nghinh Ong 
ceremonies. This ship is decorated with colorful flags and banners. The main ceremonies take 
place on this ship. The ship leaves its station toward the sea in a frantic and exciting way. If 
a sprinkler Ong (the whale) is seen, he will be brought back immediately. In case of finding 
no single whale, the chair of the festival will read a “Nguyen huong” and apply for a “turn” of 
the whale; people will bring the whale “Ong” back to shore right after its success. It is usually 
about 5-7 km far from the beach. Arriving at the Ong tomb, the main liturgy will be held, and 
whale “Ong” will be placed in respect on the main hall. Residents and pilgrims donate their 
items here until midnight. 
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“Balance” may be the single word that is commonly used to describe Viet Nam’s 
gastronomy. In essence, Vietnamese cuisines usually reach the balance of ingredients 
and recipe: neither putting too much salt and fat, nor using fattening cooking methods 
such as frying that may lead to diseases.

Fresh ingredients are crucial for making Vietnamese dishes. Busy as they are, housewives 
always manage to have enough time to go shopping for fresh foods every day. A true 
Vietnamese cook usually know how to avoid misusing spices to preserve the freshness of 
meat as well as the taste of fresh seafoods. The main course and side dishes always well 
complement each other, both in terms of nutrition and flavor. For example, the spring roll 
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- a favorite Vietnamese dish to foreigners - is often served with fresh vegetables, pickles 
and garlicky peppery fish sauce which help provide more vitamins as well as fiber to the 
meal and improve the digestion. 
Vietnamese spices being added to a dish are always balanced out so well, just enough to 
make a dish really delicious. For example, the true northern-style Pho is often served with 
Lang basils, tofu with Vietnamese balm and baluts with ginger and laksa leaves. That is why 
a Vietnamese proverb says “a pot full of meat becomes tasteless without onion”.
An indispensable ingredient in every Vietnamese kitchen is fish sauce. Fish sauce is 
manufactured in many localities in Viet Nam. However, the most well-known Vietnamese 
fish sauce is Phu Quoc (name of an island in Kien Giang province). Phu Quoc’s inhabitants 
have manufactured fish sauce for nearly 200 years. Although several varieties of fishes 
can be used to make good fish sauce, only anchovies are used by the Phu Quoc people 
to make the sauce. The anchovies are brined shortly after capture so the product is 
very rich in nitrogen, which is often known of as a “panacea” to keep a diver warm after 
plunging into cold water without wearing professional diving gear. What about the taste? 
Only with a cup of Phu Quoc fish sauce with some chopped chilies, one can eat up an 
entire pot of rice. 
In many Asian countries, chopsticks are important tools for eating. Vietnamese chopsticks 
have their distinctive features: they are made from natural materials such as bamboo or 
wood, and especially old coconut wood.  They are longer than the shiny stainless steel 
Korean chopsticks, not so oblong or painted like Japanese chopsticks. The Vietnamese 
chopsticks are simple and perfectly designed.
Although sharing a lot of similarities, the dishes in different localities of the country which 
stretches over 1,600 km with various type of climate have their own distinctive and unique 
characteristics. In the North, with 4 clear-cut seasons, the taste is “moderate”: not too salty, 
too sweet or too hot. Seasonal foods which are always available in the kitchen are meat, 
fish and vegetables. People in the Central and the South prefer the taste of hot and salty 
food. Food in these places contains somewhat more sugary flavor.
The charm of various Vietnamese dishes is one of the reasons that attract Vietnamese 
expatriates and foreigners to make nostalgic visits to Viet Nam. 
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Being a distinctive Vietnamese dish, especially to those who live in the North, Pho 
is available everywhere, from villages to urban cities, to be sold by street vendors 
or served at luxurious restaurants.

There exist various ideas as to the origin of Pho. Some researchers assume that 
Pho is derived from a French word pronounced as “feu” in the expression “pot au feu”, 
which mean “casseroled beef ”. By this definition, Pho came into existence together with 
the introduction of the French casserole into Viet Nam in the early 20th century.

Along with urbanization, Pho used to be sold only in metropolitan cities like Ha Noi 
and Nam Dinh where it became popular among local people before spreading to other 
regions of Viet Nam. It is the geographic influence of different regions that has helped 
develop a diverse range of Pho variations such as fried Pho, red wine sauce Pho, mixed 
Pho, sour Pho, rolled Pho, Pho cracker (all are Pho with beef), or chicken Pho in the North, 
seafood Pho and dry Pho in the Central and the South.

Pho

Stock is crucial to have a delicious Pho. Stock can be made by simmering beef bones, then 
adding some spices like cinnamon, anise, ginger, cardamom, cloves and coriander seeds... 
This is the most popular recipe to which cooks process their distinctive taste and then 
hand down to later generations in the family.

Sharing thoughts in an interview on Nguoi Lao Dong Newspaper about the subtle blend 
of ingredients and spices in a bowl of Pho, French Ambassador to Viet Nam Jean Poirier 
said: “I love Vietnamese cuisines for their creative recipes and the perfect combination of 
ingredients. For instance, a delicious Pho is mainly attributed to its stock; a mixed Pho of 
rare and well-done beef is a harmony of many flavors”.

Traditional Pho noodle is made from rice which is spread thinly and cut into strips. Pho 
is served with seasonings and herbs like onion leaves, pepper, coriander and lime juice or 
chili vinegar. A cook is successful only when he is able to blend all the ingredients from 
broth, noodle to meat and herb, resulting in an appetizing taste which is typical of the 
Vietnamese Pho.

Pho was described in one of the publications of Thach Lam, a Vietnamese writer, that good 
Pho should be a “classic” beef Pho with broth made from beef bone; the soup should be 
crystal clear and sweet; Pho noodle should be glutinous, not mushy; fatty beef should be 
crispy, not stiff; spices such as lime juice, chilies, onion leaves, fresh herbs and black pepper 
could be added altogether. The adding of some lethocerus indicus essence into Pho could 
make the flavor a mystery.

In 2014, Vietnamese Pho leads the world’s top 40 delicious dishes that deserve a trial taste 
as suggested by the American Business Insider magazine.

DISTINCTIVE
DISHES
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“Nem ran” is the word spoken by the Northern people to refer to the fried spring 
roll while the Southern people call it “cha gio” - an entirely Vietnamese dish which 
originates from the North. The spring roll used to be served exclusively for Lunar 
New Year holidays, death anniversaries and weddings of rich people and the aristocracy. 

That is why the French gave the spring roll a French name that sounds quite noble “Pâté 
Impériale”, meaning Imperial Paste.

Today, the spring roll has become a cuisine of all Vietnamese families. It is served not only 
in luxurious parties but also in popular meals.

One the spring roll is composed of the following ingredients: minced shoulder pork, 
crushed soaked dried aromatic mushrooms, Jew’s ear, finely chopped spring onions, bean 
sprouts, eggs, pepper, salt and some seasonings... Just to name a few, it is included around 
10 ingredients, let alone the dipping sauce which is a blend of fish sauce, sugar, lime juice, 
chilies and garlic. The spring roll should be served with herbs and lettuce.

All the combined ingredients are mixed well. A moderate amount of stuffing is put in a 
rice sheet (called “banh trang” by the South), wrapped into rolls, dropped into pan and 
deep-fried in hot cook oil. The cooking heat should be set medium to keep the coat crispy 
and preserve the colors of the ingredients inside the spring rolls. Thin and stiff rice sheet 

FRIED 
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should be used to make the spring roll tastier with a crispy coat.

The dipping sauce to be served with the spring roll should be well prepared, balancing the 
tastes of salinity of fish sauce, the sweetness of monosodium glutamate and sugar (coconut 
juice can be used as a substitute for sugar), the sourness of lime juice (or vinegar), and 
some minced garlic and sliced chilies. 

Spring rolls are served with fresh vegetables like lettuce, Lang basil, marjoram and some 
other herbs... “Dua Gop” is made of sliced green papay, carrot and kohlrabi pickled with 
vinegar and sugar.

Today, the recipe of the spring roll has been modified, using variations of ingredients like 
seafood, crab meat, cuttlefish, banana, raw minced pork, fish, and tofu, vegetables…, which 
are wrapped inside different rice sheets like “Banh Trang Re” and “Banh Trang Xop”… 
and served with chili sauce or sweet and sour sauce. However, these varieties are not as 
delicious as the traditional spring rolls.

The balanced combination of ingredients, spices and the color of spring rolls make it an 
amazingly tasty food. It is voted by CNN as one of the 40 best dishes in the world. 
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Hue cuisines are characterized by the depth of the essence of Hue people who 
are living in an ancient imperial city - delicate and elegant but not extravagant. 
People in Hue enjoy the dishes based on such criterias as nice-presenting, good 
taste and reasonable price. Diners love Hue rice vermicelli because of its “Hue 

style”, which is though poor but still noble, stylish and sophisticated in terms of flavor and 
art. Enjoying the dishes, diners can feel not only the delicious taste of the food but also the 
heart of the cook. Hue dishes reflect the characteristics of Hue people, particularly of Hue 
women who are widely known as gracious, devoting, meticulous and thoughtful.

As it is called, Hue beef rice vermicelli originates from Hue. A bowl of Hue beef rice vermicelli 
seems simple but very refined, bringing about a full sense of the culinary art to diners. 

Original Hue beef rice vermicelli must be cooked with Van Cu rice vermicelli which is 
produced in Van Cu village, Huong Toan commune, Huong Tra town, about 10 km from 
Hue to the northwest. The food’s main ingredients include beef and pork leg: beef should 
be lean ham with sinew; pork is the lower segment of the leg. The pork is cleaned and 
simmered for about half an hour, then the heat is gradually reduced so that the pork is 
tenderly cooked. Bubbles should be completely removed in order to make the stock 
clear ; some crushed citronella is added. While citronella gives flavors, shrimp paste gives 
a strong taste to the beef soup. Shrimp paste should be stirred well before separating all 
the residues. A sufficient amount of shrimp seasoning is needed to create light flavor and a 
deep taste. An insufficient amount of shrimp seasoning may make the rice vermicelli soup 
tasteless whereas too much will render it too strong and less flavorful.

hUE BEEF RICE 
VERMICELLI

Hue people are famous for 
their sophisticated culinary art. 
The bowl of beef rice vermicelli 
looks simple but truly refined 
with a clear broth showing off 
layers of white rice vermicelli 
dotted with red chili on the 
background of vegetables, 

onion and scum of citronella oil. Yellowish white pieces of pork are blended with reddish 
brown beef and light yellow sinew. A bowl of beef rice vermicelli is often served with 
mixed vegetables including banana slices, green cinnamon leaves and white soy-sprouts, 
making the dish more charming and delicate looking.

Life is changing and the ingredient for a rice vermicelli bowl is changed as well. There appear 
many variations of beef rice vermicelli created by different vendors in different areas. In some 
areas, people modify the rice vermicelli by adding crab or pork rolls while in other places, 
they fry the beef or have it quickly boiled... Despite the modifications, diners are still able to 
recognize the typical Hue taste of the beef rice vermicelli which is simple yet truly refined.

The cuisine follows Hue people to many regions where it may be slightly changed to suit the 
taste of local people. Across Hai Van Pass, diners can find a range of the dish modifications. 
In Da Nang, the well-known “Bun Bo Hue” (Hue beef rice vermicelli) restaurant, located 
in Thong Nhat street, offers bigger bowls with more beef and sinew. Elsewhere in Sai Gon, 
Hue beef rice vermicelli has been modified into “Pho Bun” (Pho rice vermicelli).

Today, Hue gourmets often come to Mu Rot restaurant which has been famous since the 
1960s-70s to enjoy the tasty flavors of original Hue beef rice vermicelli. Mu Rot is a small 
restaurant without any signs, located in To Hien Thanh street behind Dieu De Pagoda.

In addition, visitors to Hue may enjoy genuine Hue beef rice vermicelli at: Hue beef 
rice vermicelli restaurant at 14 Ly Thuong Kiet street, Hue city; Ba Tuyet rice vermicelli 
restaurant at 37 Nguyen Cong Tru; Ba Tam rice vermicelli restaurant at 43 Nguyen Cong 
Tru; and Ba Phung rice vermicelli restaurant in Nguyen Du street, Hue city.
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Together with Pho and spring roll, Vietnamese sandwich has become so 
famous and popular in many countries that it is included as a new word in 
the American dictionary. 

Vietnamese sandwich is a type of loaf bread made from wheat flour. The loaf 
is chopped vertically so that paste, meat, mayonnaise and vegetables such as onion, 
cucumber, carrot and coriander… can be stuffed. Chili sauce and soy sauce are then 
added. Special attraction of this dish comes from its ingredients which are adapted subtly 
to suit diners’ taste; for instance, margarine is used instead of fatty butter. The sour and 
crispy stuffing helps balance perfectly the fatty and buttery elements. The harmonious 
combination of ingredients in the Vietnamese sandwich represents the characteristics of 
Vietnamese culinary art - harmony in diversity.

The kind of bread used to make sandwiches originates from the baguette bread imported 
by the French into Viet Nam in the early 19th century. During its adaptation, Sai Gon 
people modified the baguette bread and made it into a kind of bread characterized by 
Sai Gon style with more stuffing and length of 30 or 40 centimeters. From then on, the 
sandwich has become familiar and popular in Sai Gon. Nowadays, the sandwich stuffing is 
creatively modified with other ingredients being added like steak and fried fish.

With its convenience and reasonable price, Vietnamese sandwiches are available at almost 
every corner in Sai Gon city: from luxurious places to underprivileged residential quarters, 
from big restaurants to street vendors. The sandwich has become a popular breakfast for 
people of all social strata from officials to students and laborers...

From Sai Gon, the sandwich spreads to other regions of the country and being modified 
to suit the taste of local people; it is also considered as a fast food during the day.

The introduction of the Vietnamese sandwich to the outside world began relatively early. 
After 1975, the sandwich followed the Vietnamese community to enter the U.S., Australia 
and Canada and became popular in these countries. In March 2012, the tourist column of 
The Guardian - a famous newspaper of the United Kingdom - voted Vietnamese burgers 
as one of the top 10 street food that most attract tourists.

The square cake and round cake are two traditional specialties of Viet Nam, often 
used at festivals, Lunar New Year celebrations and important rituals. Legend of 
these cakes has it that, after defeating An invaders, Hung King intended to hand 
the throne to his children. He summoned 22 mandarins and princesses, saying 

“I want to hand the throne to the one who can please me by offering delicacies to 
my ancestors at the end of the year, showing my filial respect to ancestors”. Everyone 
headed towards different directions looking for delicacies, except Lang Lieu, the 18th 
mandarin who was a motherless child since early childhood; he did not know what to 
do. One night, he was instructed by a God to make cake “Take glutinous rice to make 
two cakes: a square one and a round one that symbolize heaven and earth; the cakes are 
wrapped in big leaves. Inside the cakes are delicious ingredients which imply gratitude 
paid to parents”. Lang Lieu followed what the God had instructed him and was handed 
the crown.  

From then on, during Lunar New Year celebrations, the square cakes and round cakes 
are often offered as tributes to the ancestors and the universe.
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The square cake is square as it is called, symbolizing the earth. It is wrapped by arrowroot 
leaves with the surface being turned inwards to keep the color of the cake naturally 
green, and then tied with bamboo strips. Ingredients for this comprise glutinous rice, 
mung beans, pork, pepper and onion…. The cake is square with each side of about 15-
17 centimeters and thickness of 4-6 centimeters. It should be cooked for 10-15 hours 
continually so that the cake will have the softness of sticky rice and buttery taste of mung 
bean mixing with sweetness of meat...

The square cake demonstrates the culinary philosophy and the culture of Vietnamese 
people: carefully prepared, meticulous and well-made…, showing the gratitude of 
Vietnamese people to their ancestors. The square cake is a reflection of the wet rice 
civilization’s sophistication to the culinary art of Viet Nam.

The making and enjoying square cakes during Lunar New Year celebrations manifest 
the cultural fineness of the Vietnamese people. After the square cake is offered to the 
ancestors, family members enjoy the cake together. Square cake cutting is regarded as 
an art: the cake is divided into equal pieces with equal outer and inner parts. Normally, 
people use the bamboo strings that are used to wrap the cake to devide it into eight 
evenly triangle pieces. The square cake, therefore, is an illustration of the Vietnamese 
culture: unity, sociability, consideration, equality and ritualism.

Square cakes are always accompanied by round cakes, which are made from glutinous 
rice and paired up to symbolize yin and yang. As it is called, the round cake is round, 
smoothly white, slightly aromatic of sticky rice, sweetly flavored and pure. To make the 
cake, cooked sticky rice is finely brayed until it turns smooth. Then it is pinched into 
evenly and round parts of about 5-7 centimeters in diameter and about 1 centimeter 
in thickness. Round cakes used for offerings are white without stuffing, served with lean 
pork paste or salt and sesame.

The making of round cake manifests the cohesion of the Vietnamese people which 
normally requires the synergy of a group: at least 3 or 4 people must work together 
to mix, bray and mold the cakes. Making a delicious and nice cake often requires the 
strength of the men and the skill of the women.

Made from glutinous rice, a simple and rustic ingredient yet valuable to farmers, the 
round cake represents a fine combination of good values and the meticulous work  
which is broadly respected. 

Although simple, the square cake and round cake express the sentiments, moral 
principles and cultural beauty of the Vietnamese people, all together making up the 
value of the cakes.

In May 2014, Vietnamese square cake is listed as one of the top 10 traditional specialties 
in the world by the National Geographic magazine. 

Lotus scented tea of the West Lake is known as an art of making and enjoying tea 
of Hanoians.
Made from carefully selected materials and gone through an elaborate process, West 
Lake lotus scented tea is commonly regarded as a treasure of Ha Noi City. Hundreds 

of years ago, this kind of premium tea was exclusively used as tributes to the Lord and the 
noble beings.
Embalming lotus tea is an extremely sophisticated and meticulous job. Lotus used for 
embalmment must be fragrant; each flower should have more than one hundred petals and be 
grown in Quang Ba area of the West Lake. Lotuses growing in the fertile mud of the lakes in 
this area are more beautiful than others. The lotus is multi-layered with pink petals and a gold 
pistil with a sweet fragrance.
West Lake lotus season lasts from mid-May to early September. At the peak of maturity, 
thousands of fragrant lotuses are picked to prepare for tea embalmment. The lotus must be 
picked before sunrise when its scent still remains. Lotus stamen seeds are taken from selected 
lotuses; they can be used to embalm the tea. Around 80 to 100 lotuses are needed in order 
to produce 100 grams of lotus stamen seeds; 200 grams of lotus stamen seeds are needed to 
embalm one kilogram of tea. Therefore, it requires about 1,400 lotuses to get one kilogram of 
lotus scented tea.
To embalm tea, each layer of tea is alternated with a layer of stamen seeds, so on; the tea then 
is covered with a piece of paper and put in a small chamber for incubation. The case used for 
tea embalmment should be like the tray used for betrothal ceremony. In order to prevent the 
tea from being decayed, one should stir it every 4-6 hours; the tea embalmment lasts from 36 
to 48 hours depending on the moisture of tea and stamen seeds. The next step is to remove 

WEST LAkE LoTUS 
SCENTED TEA
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the used stamen seeds and dry the tea. It should be dried in such a way to evaporate the 
moisture but still retain the lotus scent. The drying cycle is carried out repeatedly until the tea 
is fully imbued with lotus fragrance and ready for use. Sophisticated as it is, the production of 
West Lake lotus scented tea often requires the experience of skillful embalming artisans who 
are widely honored as craftsmen.
The art of enjoying West Lake lotus scented tea is also as sophisticated as the process of 
production. An ideal venue for drinking traditional lotus tea is under the eaves looking over the 
lotus lake. Tea drinkers sit on a wooden platform, enjoying the taste of lotus scented tea and 
the beauty of just blossoming lotuses at a fresh and pure climate. When being prepared with 
water, lotus tea turns honey yellow with a pleasantly light scent. In order to deeply sense the 
beauty of lotus tea, tea drinkers must stay in a delicate and refined mood; they can enjoy tea 
while contemplating the scenery, making poems, having a quiet chat or being deep in thought. 
The climate for drinking tea, therefore, is very tranquil. This simple, gracious style of tea drinking 
is a distinctive feature of the Vietnamese Tea art.
Lotus scented tea is seen by the Vietnamese as a valuable product that represents the 

Vietnamese characteristics and culture. Today, many enterprises have invested in the production 
of lotus scented tea and introduced a variety of convenient products such as tea bags, bringing 
the tea to more consumers.
Lotus stamen seeds are used to embalm tea. Each layer of tea is alternated with a layer of 
stamen seeds, put in a small terra-cotta pot and incubated in a warm chamber for three days. 
After that, the used seeds are removed and the tea is dried before the new cycle begins with 
new seeds. This cycle is repeated around 7 times to produce a batch of lotus scented tea. No 
more than three kilos of tea is embalmed in one batch.
When autumn comes, Hanoians usually have a delicate pleasure to enjoy lotus scented tea 
with young green rice flakes or Lang Vong green rice flake cake - a distinctive product of Ha 
Noi. Lang Vong young green rice flakes (Vong village is located in Cau Giay district) have been 
famous for its smoothness and good taste in Ha Noi. The flakes are made of young glutinous 
rice which are green in color. Young green rice flakes are the embodiment of the skill, diligence 
and creativity of the paddy farmers.
To have well-cooked and tasty green rice flake cakes, a sophisticated making process is required. 
For making the cake, only mature green rice flakes can be used since young rice flakes can be 
dissolved in sugar thus cannot make up the outer coat of the cake. The green rice flakes are 
dried and put in pots or jars, or packed up tightly to avoid from moisture. To make cakes, 1 
kilogram of green rice flakes is mixed well with 1.3 liters of water until the rice flakes become 
soft; sugar is added in the ratio of 1 kilogram of sugar to 1 kilogram of green rice flakes. When 
cooking, the green rice flakes should be stirred well; otherwise, it may become pasty if under-
heated or burnt if overheated. When the cooking is about to finish, some drops of pomelo 
flower essence are added to create a special flavor for the product.
A well-made green rice flake cake has the color of natural green rice flakes which are yellowish 
green. It must look flat with observable stuffing of shining yellow green beans.
It is the perfectly matching flavor that West Lake lotus scented tea and Lang Vong green rice 
flake cakes - the quintessence of culinary art of Ha Noi - are often chosen as offerings in the 
betrothal trays of Hanoians.
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One can not accurately determine the age of Ao Dai. Nevertheless, the image of 
Vietnamese Ao Dai with two flaps flying in the wind was carved on bronze drums and 
Dong Son artifacts thousands of years ago.

Image of women wearing Ao Dai with two flaps are also found on Ngoc Lu bronze 
drums dated back thousands of years.

Giao Lanh dress is considered the original version of Ao Dai. It is similar to the four-part 
dress, worn with a halter top, a black skirt and a color belt with the two front panels 
left dangling. 

Due to the then rudimentary weaving technique, fiber was woven into small-sized cloth. 
As a result, Giao Lanh Ao Dai was designed contracted into a four-part dress. The four-
part dress had two flaps sewn together in the back while the other two flaps were tied in 
the front; it was worn with a halter top and a dark skirt. The four-part dress was suitable 
for rural women who worked all year round.

The Vietnamese Ao Dai took shape and was officially recognized as the national costume 
under the reign of Lord Nguyen Phuc Khoai (1739-1765). He modified the Ao Dai of 
Cham people and women wore it with trousers. The costume was prescribed in his decree.

Under the reign of King Gia Long (1802-1819), the four-part dress was modified into 
a five-part one which was very popular among the nobles and urban population to 
demonstrate their wealth and social status.

The five-part dress was made in similar way to the four-part dress, except the front right 
flap being made from one strap and the left one being made from two straps. Since then, 
Ao Dai has entered a new chapter, revealing many features of the contemporary Ao Dai.

In the early 20th century, Le Mur Ao Dai by Cat Tuong painter made a revolutionary 
change on the four-part dress, converting it into a two-part dress. The front one was long, 
stretching down to the ground to enhance the flexibility of the gait. The upper part holds 

VIETNAMESE LONG DRESS 
- AO DAI -

THE NATIONAL COSTUME 
OF VIETNAMESE wOMEN  

Vietnamese women, for a long time, have been closely attached to the charming 
Ao Dai. Ao Dai is preferred by various social strata, from the nobles in the royal 
families to ordinary people in households, from urban to rural citizens. People 
dress Ao Dai both in daily activities and on special occasions. Ao Dai has long 

been an honored traditional costume, a pride of Vietnamese women.
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tight to create an exceptional elegance. The row of front buttons is relocated along the 
shoulder and at the right side as we can see today.

Following Cat Tuong painter, in 1934, Le Pho painter removed some modern features 
to add some characters adapted from the traditional four-part and five-part dresses, 
creating a classical dress with long flaps to hold closely to the body. The intersection 
between the shoulder and the arm does not inflate, with closed collar and a row of 
buttons on the right. Ao Dai in this period really highlighted the beauty of body and the 
charm of Vietnamese women: attractive but discreet, delicate but deeply charming.

In 1960, Dung tailor in Sai Gon introduced a new technique, called raglan, to solve the 
toughest problem in the making of Ao Dai: crumples under the armpit. Thanks to this 
technique, the cloth is held closely to the body, from the armpit to the waist, making the 
Vietnamese Ao Dai more aesthetic and perfectly looking.

Since the late 20th century and early 21st century, the Vietnamese Ao Dai has integrated 
into the world with its presence in many international beauty contests and artistic events. 
With the graceful and charming Ao Dai - the Vietnamese national costume - Vietnamese 
beauty has been introduced throughout the world, become widely known among 
international friends.

In the Vietnamese and international fashion industry, Minh Hanh 
designer is referred to as a women who has been passionately 
devoting to promoting Vietnamese Ao Dai, making the Viet Nam’s 
traditional costume famous around the world.   

“When I was in 1st grade, I began to be aware of the beauty. I like 
seeing my mother wearing long dresses. It was in 1960s when she 
often dressed elegant Ao Dai made of silk with high collar and tight 
waist. She dressed them regularly when she was on business or went 
shopping. I was impressed and reminded myself that I must manage to 
make an Ao Dai for my doll”, she said. Special impression in her early childhood nurtured 
Minh Hanh’s passion for Ao Dai. The long dress has been the endless inspiration, an 
inseparable part of the designer.

In her work, Minh Hanh is inspired by the concept of preserving and promoting the 
national beauty through distinctive fabrics and materials such as brocade, silk and horns... 
In her designs, these materials are modified in order to both preserve their unique 
identities and follow the modern fashion trends of the world.

The first landmark of Minh Hanh’s success is associated with the traditional Ao Dai. She 
won a prize at Makuhari Grand Prix in Japan in 1997. After that, she became the first 

D E D I C A T I N G 
T O  P R O M O T I N G 

mINH HANH
D E S I G N E R

VIETNAMESE
A o  D A I



designer to have the honor to introduce her 100 designs 
of Ao Dai at a fashion show in Kiyomizu Dera Temple, 
Japan.

Since then, Minh Hanh’s path to introduce the 
Vietnamese Ao Dai to the world has been widened. 

Her collections have been seen more frequently on 
international catwalks in Rome (Italy) and Paris 

(France)... Many of foreign visitors, attending 
Hue Festivals which are held once every 
two years, have been expressing their 
admiration for Minh Hanh’s collections.

In order to appreciate Minh Hanh’s 
devotion to the Vietnamese and 
international fashion industry, the title 
“Knight of Art and Literature” was 
conferred on her in 2006. Minh Hanh’s 
costume designs are widely displayed 
at many countries, including the U.S. and 

France.

The successful introduction of Vietnamese Ao 
Dai and Minh Hanh’s devotion to her career have 
transferred passion to young designers, including 
those taking Ao Dai design as their careers like 
Vo Viet Chung, Lan Huong, Viet Hung, Cong Tri 
and Cong Khanh... Each designer has creatively 
developed his own style of Ao Dai, bringing about 
inspirations to the next generations.

With her continual efforts, Minh Hanh has made a 
significant contribution to introducing Vietnamese 
culture to the world in the language of fashion. 
More than just a costume, Minh Hanh wishes to 
advertise to the world the graceful beauty of 
Viet Nam through Ao Dai.

After more than 20 years, Minh Hanh’s 
inspiration derived from Ao Dai is not 

faded at all. It becomes even more 
fervent when being fueled by the love 

and passion of international friends 
given to Ao Dai. At Vietmode 
Company where Minh Hanh 
works as an innovation director, 

new ideas have been fostered 
in the path of looking for 
the beauty, honoring the 
Vietnamese Ao Dai.
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The average economic growth rate from the launch of the renewal to 2011 is 
approximately 7% per year. After an economic slowdown between 2011 and 2012 due 
to negative impacts of the global financial crisis, the Vietnamese economy has embarked 
upon a path of solid recovery and macroeconomic stability with economic growth rates 
of 5.4%  and 5.98% in 2013 and 2014 respectively. The country’s economic structure 
shifted positively towards modernization and industrialization. In 2014, the proportion 
of agriculture, forestry and fishery in GDP was 18.12% (compared with 24.5% in 2000), 
processing and construction industry 38.5% (compared with 36.7% in 2000), services 
43.38% (compared with 38.8% in 2000).  

VIET NAM’S ECONOMY 
TAKING OFF AFTER

THREE DECADES
OF RENEWAL

After three decades of renewal and international integration, Viet Nam has 
become a dynamic economy. From a less developed country at the beginning 
of the renewal, Viet Nam has become an average-income country with the 
GDP per capita at US$ 2,028 in 2014. With over 90 million increasingly high 

incomers as customers, Viet Nam is a very attractive market for both Vietnamese and 
foreign enterprises. 
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the 2014-2016 tenure. It is now running for a seat on the UN Security Council for the 
2020-2021 tenure. In 2014, Viet Nam officially joined the UN Peacekeeping Forces in order 
to shoulder responsibilities for and make contribution to building an environment of peace, 
stability and cooperation in the world. 

The country has entertained trade and investment cooperation with over 220 countries 
and territories, signed over 90 bilateral agreements, nearly 60 investment promotion and 
protection agreements, 54 double taxation exemption agreements  with countries and 
international organizations. 

It is conducting FTA negotiations with major economies, such as Trans Pacific Partnership 
- TPP, Regional Comprehensive Economic Partnership - RCEP, FTA with EU, and with the 
European Free Trade Association - EFTA, which embraces Iceland, Liechtenstein, Norway 
and Switzerland. In May 2015, the country signed FTAs with the Republic of Korea and the 
Eurasian Economic Union including Russia, Armenia, Belarus, Kazakhstan and Kyrgyzstan. With 
the view of completing 14 FTAs from now till 2020, Viet Nam is expected to become an 
important link in an international chain integrating 55 economies, including 15 G20 members. 

Trade 
Viet Nam’s export and import have increased rapidly with the average rate of 15-20% per 
year over the past 30 years. In 2014, the export volume hit US$ 150 billion, registering an 
increase of 13.6% over that in 2013. From an agricultural country that depended on food 
imports at the beginning of the renewal (Doi Moi), Viet Nam has become a world leading 
exporter of agricultural products such as rice, coffee, pepper and aquatic products… thanks 
to its intensive and extensive agricultural reforms. 

The country’s import in 2014 stood at US$ 148 billion, up 12.1% compared with that in 
2013, with increasingly diversified sources from Asia, Europe, America and other continents. 
Its main imports are equipment, machinery and materials for productions. 

Aiming at becoming a modern industrialized country, Viet Nam has been stepping 
up its renewal as well as proactive integration into the world. In order to improve its 
competitiveness, maintain macroeconomic stability and ensure an increasingly equitable 
and transparent business environment with a view to shifting to a more sustainable model 
of growth, Viet Nam is intensifying its economic restructuring, focusing on 3 major areas 
which are public investment, banking system and state-owned enterprises. Viet Nam has 
been making efforts to complete the market-economy mechanism, develop high-quality 
human resources and modernize the country’s infrastructure.  

Achieving Millenium Development Goals (MDGs)
Together with economic development, Viet Nam has been paying special attention to social 
affairs in the effort to improve every aspect of the Vietnamese people’s living standards. 
The country’s strong commitment and determination to achieve the MDGs are translated 
into concrete actions by integrating MDGs into the country’s socio-economic development 
priorities with different national target programs on education, public health, labor, poverty 
reduction, environmental protection and climate change response. 

Viet Nam has, to date, achieved five out of eight MDGs ahead of schedule of 2015, especially 
the goal of poverty and hunger reduction, gender equality, universal education and health 
care. Specifically, Viet Nam reached an early accomplishment of the goals for extreme poverty 
eradication and hunger reduction in 2002; the ratio of poor households was reduced from 
58% in early 1990s to only 5.8%-6% in 2014; the universalization of primary education 
was completed in 2000; the goal for gender equality was achieved and women’s position 
has been  increasingly improved; malaria and some other dangerous epidemic diseases 
have been successfully controlled; the spread of HIV/AIDS has been prevented; the goal of 
reducing infant mortality is almost reached. According to 2013 UNDP Human Development 
Report, Viet Nam is one of the 40 developing countries which have made progress in human 
development (HD). It witnessed a 41% increase in HD over the last two decades. Accordingly, 
Viet Nam is ranked 121 among 187 nations and territories in the Human Development Index 
(HDI) survey.  Ms. Pratibha Mehta, Country Representative of UNDP Viet Nam pointed out 
that “Viet Nam is a dynamic country with a very rapid progress in HDI”. In its 2011-2020 
Socio-Economic Development Strategy, Viet Nam affirms that sustainable development is 
an enduring requirement to 2020. Viet Nam asserts to maximize human resource capacity, 
promote the role of people, considering them as the key subjects, resources and targets of 
development. This reflects Viet Nam’s consistency and strong determination in combining 
economic growth with ensuring social equity and progress.       

International Integration
Viet Nam is proactively integrating into the world under the guidelines of being a friend, a 
reliable partner and a responsible member of the international community. It has been taking 
an active part in and making responsible contribution to many important international and 
regional fora such as the Association of Southeast Asian Nations - ASEAN (1995), Asia-
Europe Meeting - ASEM (1996), Asia-Pacific Economic Cooperation - APEC (1998) and 
World Trade Organization - WTO (2007)... Viet Nam has been trusted by the international 
community and was elected to become a member of the UN Human Rights Council for 
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Viet Nam - an attractive destination for foreign 
direct investment (FDI)
It has been Viet Nam’s consistent policies to attract foreign direct investment since the 
beginning of the renewal. The Vietnamese Government has committed itself to providing 
a transparent, favorable and fair investment environment to foreign investors. Viet Nam’s 
1987 Law on Foreign Investment has been revised and amended. Together with other 
laws such as the Law on Investment, Law on Enterprises, Law on Public Investment..., it 
has created an increasingly stable and transparent legal framework for investment and 
business in Viet Nam. 

Since 1988 to 15 December 2014, Viet Nam attracted US$ 254.3 billion of FDI capital, 
of which US$ 121 billion were disbursed. FDI forms an important source of investment 
to the whole economy, accounting for approximately 25% of social-investment capital. 
The FDI sector currently produces 19% of Viet Nam’s GDP, accounting for around 45% 
of industrial production and 65% of export value, and providing the country with more 
employment opportunities. The sector also helps promote economic restructuring and 
technological transfer, enhance economic management capacity, contributing to involving 
Viet Nam more deeply in the world value chain. 

According to 2014 World Investment Report of the United Nations Conference on 
Trade and Development - UNCTAD, Viet Nam is a promising investment destination 
for transnational companies in the 2014-2016 period. A survey of Japan External Trade 
Organization - JETRO for the first quarter of 2014 indicates that among ASEAN 
members, Viet Nam is one of the most attractive nations for investment by Japanese 
companies. Around 70% of Japanese companies which have been investing in Viet Nam 
plan to extend their business in the coming time. 

Viet Nam has attracted foreign investors since it possesses many advantages in (i) its 
abundant young labor force which accounts for nearly 70% of the total population, half 
of which are below 34 years old; (ii) lying at the important crossroads of Asia-Pacific 
region, Viet Nam acts as a gateway and connection of many dynamic economies in the 
region. Besides, the transportation system and sea ports are being upgraded and step 
by step modernized to create a good environment for economic, trade, investment 
and tourism networking with other countries in the region and the world; (iii) its active 
implementation of international integration commitments and proactive participation in 
a lot of important economic linkages, particularly TPP and RCEP... have opened up new 
business opportunities for both Vietnamese and foreign investors; (iv) the Government’s 
consistent commitment and relentless efforts to improve the investment environment. 
In the 2014-2015 period, Viet Nam has been concentrating on administrative reforms, 
simplification of procedures and reduced administrative costs, striving to reach the 
average tax time of the ASEAN-6 group by the end of 2015.

Viet Nam has accorded priority to FDI capital attraction together with the transfer of 
high-quality, environment-friendly and resources-efficient technology to create highly 
competitive products, promoting the country’s participation in the global production 
network and value chain. Viet Nam is encouraging local and international businesses to 
invest in the following potential areas:  

  In agriculture, Viet Nam is one of the countries which produce and export 
highly competitive agricultural products. With a view to developing a modern 

agriculture in pursuance of its green growth strategy, Viet Nam has adopted a lot 
of preferential policies for agricultural development, encouraging investment in 
applying high technology in processing agricultural products to increase the value 
of Vietnamese agricultural products. 

  In hi-tech sectors such as information technology, biological technology and 
new materials…, Viet Nam also possesses great potentials. The information 
technology sector reached the turnover of US$ 37 billion in 2013, an increase 
of 45% compared with that in 2012. The Information Technology Development 
Index of Viet Nam in 2012 ranked 4th in Southeast Asia, and 12th out of 27 
countries in Asia-Pacific region. Many world leading companies like Samsung, 
Nokia, Canon, Intel, Foxconn and Gemtek Technology... have chosen Viet Nam 
to be an important production base. 

  Modernizing infrastructure is one of the three main priorities in Viet Nam’s 
Socio-Economic Development Strategy by 2020. The Vietnamese Government 
has introduced many policies to encourage investment in infrastructure, in which 
importance is attached to the model of Public Private Partnership (PPP). 

  The implementation of international commitments to open markets in accordance 
with WTO and ASEAN… has further attracted investors, especially in potential 
service areas such as tourism, transport, logistics, finance and telecommunications... 
With its tourism market growing rapidly at 12% per year over the last two decades 
and contributing approximately 5% to the GDP, Viet Nam has proven to be a very 
attractive tourist destination abounding in new investment opportunities.  
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AGRICULTURAL, 
FORESTRY AND 

AQUA PRODUCTS

In the past three decades of renewal, Viet Nam’s agricultural production has 
achieved encouraging results. It has been remarkably expanded and growing at 
high rates since 1989 which was the first year when Viet Nam food production 
exceeded 20 million tonnes, and the country exported 1.4 tonnes of rice worth 

US$ 310 million. Since 2013, with food production went up to 49.3 million tonnes and 
the country exported 6.6 million tonnes of rice at the value of US$ 2.95 billion, Viet 
Nam has become one of the major rice exporters in the world. The agricultural increase 
in Viet Nam’s GDP averaged by 3.4% in 2006-2011 period and 2.7% in 2012 and 2013; 

farmers’ income has been lifted; their living standards have been improved with every 
passing day, and the ratio of poor households in the rural areas decreases by 1.5% a year 
on the average; the rural areas have changed for the better, advancing towards a more 
civilized society; the scientific and technological level of Vietnamese farming has been 
further enhanced. 

Agriculture has made positive contributions to the country’s growth, integrating Viet 
Nam into the world economy. In 1986, exports in agricultural, forestry and aqua products 
stood at only US$ 400 million; however the figure rocketed to US$ 30.8 billion in 2014.

Thanks to these achievements, agriculture has not only contributed to the socio-political 
stability in rural areas and improved the living conditions of Vietnamese farmers, but also 
created a better material premise for economic development, national industrialization 
and modernization in recent years. 

The Vietnamese Government has always given strategic priority to agriculture, farmers 
and rural areas and considers them as the basis and force for sustainable socio-economic 
development, political stability, security and national defence, national cultural identity 
preservation and promotion, and eco-environmental protection. Accordingly, Viet Nam 
set for itself the objectives of 3.5%-4% increase a year in agricultural, forestry and aqua 
products in the year 2020 with a view to ensuring national food security for both long 
and short terms, combining agriculture with industry, services and rural crafts, basically 
resolving the problem of job creation, improving income for the rural population. 
Employment in agriculture accounts for 30% of the whole labor force, and the ratio of 
trained rural labor is over 50%.  

Latex harvestSeafoods harvest in Quy Nhon 

Paddy grain cleaning and drying Coffee harvest in the Highlands 

Joy of good harvest Dairy farming

Seafoods processingRaw peanut processing
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Compared with other countries in the region, Viet Nam is among the ones which 
possess the largest land area for fruit plantation. According to statistics released 
by the Vietnamese Association of Records, Viet Nam now boasts over 700,000 
ha of land for fruit plantation, evenly distributed in all three regions of Viet Nam 

including the North, the Central and the South, of which the South has the largest fruit 
cultivation area. 

Viet Nam is also boasting a wide variety of fruits with hundreds of healthful and delicious 
fruit types, promising to bring about high economic value. Besides tropical fruits, the 
northern mountainous region of Viet Nam has been famous for its temperate fruits such 
as Sapa peaches and Bac Ha plums... 

Many of Vietnamese fruit specialties are reflected in folk poetries, folk music and 
contemporary art works, and even referred to as symbols of a region, namely: Ben Tre 
coconut, Lo Ren star apple, Hoa Loc mango, Nam Roi grapefruit, Cho Gao dragon fruit, 
Binh Thuan grape, Thanh Ha litchi, Hung Yen longan and Huong Son apricot... 

In recent years, Vietnamese fruits have been exported and widely favored even in the 
most difficult markets like Europe, the U.S. and Japan... Vietnamese specialties like the 
dragon fruits have been considered as the best ones, dominating different markets in 
the world. Since 2008 when it was first exported to the U.S., the export volume of 
Vietnamese dragon fruits to this market has gradually been increased, up from 100 
tonnes in 2008 to 1,000 tons in the first 6 months of 2014. The fruit exports to Japan 

ALL THE YEAR ROUND
THE COUNTRY WITH ABUNDANT FRESH FRUITS  
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C O F F E E  T O  T H E  W O R L D 

TRUNG NGUYEN 

TO  I N TRODUCE  V I E TNAMESE   

Established in the Central Highlands, famous for immense coffee hills, Trung 
Nguyen Coffee company pioneered to put Vietnamese coffee brand on the 
global coffee map by taking bold steps.

Trung Nguyen’s story started from the time when Dang Le Nguyen Vu, a 
medical student decided to purchase coffee seeds for roasting and grinding 20 years 
ago. From that moment, he pondered a paradox of the Vietnamese coffee sector : Viet 
Nam, particularly in Buon Ma Thuot, grows the best coffee beans and boasts major share 
of coffee export in the world. Why export revenues of Vietnamese coffee have been 
so low and local farmers remained poor? The answer lies in the coffee processing and 
branding. Only in so doing, can the value of coffee beans be added many times over. Dang 
Le Nguyen Vu decided to resolve this paradox. He started to embark on building Trung 
Nguyen coffee brand. 

From a small cafeteria in the mountainous street of Buon Ma Thuot, Trung Nguyen Coffee 

and the Republic of Korea stay around 4,900 tonnes a year. Viet Nam is the first and only 
country to be granted license to export dragon fruits to New Zealand until this day. 

In addition to dragon fruits, longans and litchis are two other Vietnamese fruits that have 
recently been accepted by the U.S. market. In 2015, Viet Nam will export star apples 
and mangoes to the U.S. market, purple dragon fruits and mangoes to Japan; dragon 
fruits to Taiwan (China); rambutans to New Zealand; dragon fruits, litchis and mangoes 
to Australia and so on. 

Quickly catching up with the trend of exporting fruits, fruit farms in Viet Nam currently 
have concentrated on large-scale investment, and application of clean production 
process. Among the 7 key fruits of Tien Giang province, considered as the “Kingdom 
of Fruits” in the South of Viet Nam, 6 are certified by GlobalGAP and VietGAP, namely 
Lo Ren and Vinh Kim star apples, Tan Lap pineapples, Tan Phong rambutans, Nhi Quy 
longans, Go Cong cherries and Cho Gao dragon fruits. Also in Tien Giang province, in 
order to improve the product quality, many farmers took bold steps to change types of 
fruit trees. The low-quality bitter durians have been replaced by higher quality ones such 
as Ri 6 and Mong Thong helping to enhance the competitiveness of Ngu Hiep durians, 
creating an intensive area up to 6,000-hectare in Cai Lay district… The total income 
from a distinctive fruit orchard may reach hundreds of millions of Vietnamese dongs per 
hectare, almost twice as much as that of 20 years ago. 

According to the Ministry of Agriculture and Rural Development, the average monthly 
revenue in fresh fruit and vegetable exports reached US$ 120 million in 2014; and 
together with the current high growth rate, fruit and vegetable export is well positioned 
to earn approximately US$ 1.4 billion - the highest value ever. The forecast is bright for 
the year 2015.

AND  T H E  VOYAG E
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has gone beyond the boundary of the Central Highlands to Ho Chi Minh City in 1998 
through franchising. Hundreds of cafeterias were opened with their own style, which is 
strongly attractive to coffee addicts who wish to enjoy high-quality coffee with various 
choices of taste. After two years of market expansion through franchising in Ho Chi 
Minh City, in 2000, also under the mode of franchising, a chain of Trung Nguyen cafeterias 
appeared in Ha Noi and many provinces, cities nationwide. 

In 2003, Trung Nguyen took a new step forward with the introduction of G7 instant coffee 
brand which was prepared to compete with Nestlé coffee brand that has developed for 
hundreds of years in Viet Nam. Right in that year, in a “blind coffee taste test” at Thong 
Nhat Palace, Ho Chi Minh City, 89% consumers chose G7 instant coffee over other 
products. This was the first time that a Vietnamese coffee “competed” directly with a 
world-famous brand. 

Having gained a firm foothold in the country, the company started to think of reaching 
out overseas. In 2003, Trung Nguyen was officially available in Roppongi, a central district 
of Tokyo, Japan, where a cup of Trung Nguyen coffee was sold at a price higher than that 
of Starbucks. This was the first Vietnamese brand to be franchised overseas. 

From Japan, Trung Nguyen reached further out to Singapore, appearing at the best 
locations such as Marina Bay Sands, Liang Court Skyscraper, Katong Mall and so on. With 
the establishment of the ASEAN Economic Community by 2015, Trung Nguyen positions 
ASEAN as a domestic market, considering Singapore as a launch pad. Most recently, Trung 
Nguyen coffee made its debut in Dubai in November 2014.

Currently, Trung Nguyen Company owns a coffee processing factory with the capacity of 

40,000 tonnes a year in Buon Me Thuot and 3 instant coffee processing factories in Binh 
Duong and Bac Giang with the combined capacity of 155,000 tonnes a year. The company 
is also developing another processing factory in Buon Me Thuot. 

With relentless efforts to improve quality and promote the brand, Trung Nguyen coffee 
was recognized as a national brand by the Ministry of Industry and Trade for three 
consecutive times in 2010, 2012 and 2014.

On 27 April 2011, “Trung Nguyen” appeared in the prestigious British newspaper 
Financial Times as a case study for a model of a successful company and it was selected 
as one of the most successful businesses. Dang Le Nguyen Vu, Trung Nguyen founder and 
businessman, was named “King of Vietnamese coffee” by National Geographic Traveler 
magazine in February 2012, and praised as “King of Vietnamese coffee”, a “Zero to Hero” 
man by Forbes in August 2012. 

Promoting Vietnamese coffee products, the company harbors a bigger ambition to bring 
Vietnamese coffee culture to the world. To this end, in addition to the model of Trung 
Nguyen coffee space, the Brain Station model (Trung Nguyen coffee village) is developed 
as an important landmark icon in Buon Me Thuot coffee capital. Attracting more than 
43,000 visitors every month, preparing to welcome the 2,000,000th visitor, Trung Nguyen 
coffee village is an attractive, interesting destination for those who love coffee, creativity 
and cultural exploration.

More than the story of coffee, Trung Nguyen has been making efforts to promote the spirit 
of creativity, risk taking, wealth building among Vietnamese youth. Such activities as Trung 
Nguyen Saturday Coffee, Creativity Space have gathered the participation of intellectuals, 
artists coming from inside and outside of the country, those who love creativity. All of these 
people will constitute a significant momentum for national construction, contributing to 
building Viet Nam into a powerful country on par with world powers. 

At the moment, Viet Nam is the second biggest coffee exporter in the world with the 
turnover of 1.3 million tonnes in 2013. For many people, this may be a praiseworthy 
achievement, but for Trung Nguyen, this is not enough since the company still has a lot 
to do to realize its dream of winning the world coffee market. One of the key targets 
that Trung Nguyen is striving for is that Vietnamese coffee beans are paid what they are 
worth so that the farmers in the Central Highlands will be able to become wealthy right 
on their coffee hills. 

BACKGROUND INFORMATION 
 Company Title:  Trung Nguyen Group Joint Stock
 Founder : Dang Le Nguyen Vu
 Year of Establishment: 1996
 Charter Capital: 500,000 billion Vietnamese dongs
 Revenue in 2013: 853,650 billion Vietnamese dongs
 Number of Employees: over 3,200
 Domestic Branches: Ha Noi, Da Nang and Can Tho
 The brand was franchised in Singapore
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ENHANCING THE VALUE  
OF VIETNAMESE DRAGON FRUITS      

With a well-organized and innovative strategy, the Hoang Hau Dragon Fruit 
Limited Company (Binh Thuan) has become the leading dragon fruit 
producer and exporter in Viet Nam. According to Mr. Tran Ngoc Hiep, 
the Company CEO, Hoang Hau Dragon Fruit Limited Company was 

established in 1988 with only 3 hectares of land planted with dragon fruits. Although 
the area is not large, the company has been able to develop a stable supply of high-
quality products thanks to its investment in the form of goods production, advanced 
technology application in cultivation as well as early blooming of the fruits which help 
produce 30-40 tonnes of fruits in a hectare in all harvesting seasons. In 1988, no other 
companies in Binh Thuan except Hoang Hau Dragon Fruit Limited Company invested in 
such a strategy. As a result, the company’s dragon fruits were able to enter the market 
of Taiwan (China) for the first time. However, this is a “relatively easy” market and does 
not produce high added value. Taking appropriate steps as well as advantages available 

such as soil conditions and support from related agencies, the company has developed 
an even bolder strategy aiming at entering more difficult markets which require strict 
quality standards, yet promising to bring about high profits.  

In order to create a firm foothold in foreign markets such as Europe, Japan, U.S., and 
the Republic of Korea…, the company’s board of directors decided to invest a large 
amount of money in applying the GlobalGAP standards in the whole production 
process of the dragon fruits until when they are delivered to consumers. Accordingly, 
the company applies a very strict production process: the dragon fruits are grown in 
accepted clean areas; all techniques in cultivating, sterilizing, harvesting and storing meet 
high technological standards. 

As a dragon fruit can only retain its quality and good looks for around 2 weeks, people 
place much importance to post-harvest storage to keep the fruits fresh longer, thus 
increasing economic value. Therefore, the company has applied preservation techniques 
by using edible coatings for fruits. This coating is eco-friendly, non-toxic and without 
adverse effects on human health. 

By applying high technologies into production, the company could supply products that 
meet quality standards in freshness, color, shape, weight and quality. As a result, Hoang 
Hau dragon fruits successfully entered Europe’s market in 2004. The company now 
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Ben Tre Aquaproduct Export-Import Joint Stock Company was established by the 
Ben Tre provincial Department for Aquaproducts in 1977. From being a frozen 
aquaproduct factory with dozens of employees and a capacity of 100 tonnes a year, 
after nearly 40 years of development, the company now employs approximately 

1,000 people and has a capacity 100 times bigger than that in1977.

In 2003, after 26 years of operation as a state-owned enterprise, the company was equitized; 
49% of its shares were sold to the public and 2 years later, the state divested holdings from 
the company. 

Right after its equitization, the company quickly formulated a strategy for further improvement 
in technology and production, enhancing management capacity and facilitating growth and 
business efficiency. 

With only two main products which are catfish and clam, the company has proven to be an 
effective enterprise with a good vision. Although catfish exports of Viet Nam have recently 
been experiencing difficulties, faced a lot of technical barriers and anti-dumping lawsuits…, 
the company has still seen stable sales in difficult markets. This is thanks to the company’s 
application of a closed production process as early as in 2005 which includes fish hatcheries, 
fish culture system, production and processing based on Aquaculture Stewardship Council 
(ASC) and GlobalGAP standards. 

In 2010, the company developed an input control and product origin inspection to meet the 
demand for “clean fish” which is free from antibiotics residues and chemicals. This does not 
only improve the company’s standing in the international market, but also create its price 
leverage over that of other companies. 

Clam exports also constitute another advantage of the company. Since 2004, it has been 
taking the lead in Vietnamese clam exporters. It owns the largest area of clam cultivation in 
the whole country with a qualified processing line and a lot of skilled employees. Furthermore, 
with the experience accumulated over years in clam farming, production and processing, the 

boasts 300 hectares of dragon fruits that 
meet GlobalGAP standards. 

Moreover, the company has been 
delivering the fruits by air rather than 
sea in order to preserve the fruits at the 
best possible condition. The company has 
also established its own direct distributing 
network without any intermediaries. As 
explained by Mr. Hiep, at the beginning, 
a producer may find it easier to enter 
a new market via an importer’s brand, 
however, this way can hardly bring 
about the profits the producer desires. 
Therefore, the brand building for “Hoang 
Hau Dragon Fruits” though would be 
much harder but worth doing. 

Carrying out an effective brand 
promotion, the company can find it easy 
to enter various markets with higher 
profits, and be well positioned in a proactive manner in negotiating with business partners. 
Thanks to a comprehensive strategy, in September 2008, Hoang Hau Dragon Fruit 
Company earned a packaging certification for exports to the U.S. by the U.S. Animal and 
Plant Health Inspection Service and the Center for Export-Import Inspection under the 
Ministry of Agriculture and Rural Development of Viet Nam. In October 2008, the first 
consignment of Hoang Hau dragon fruits was transported to the U.S. and welcomed by 
local consumers. At present, the trademark of Hoang Hau dragon fruits does not only 
dominate the Vietnamese market but also markets in other continents, particularly in 
Europe, where it controls 80% of the market. 

The success of Hoang Hau Dragon Fruit Company has created positive effects on the 
dragon fruit production in Binh Thuan province and served as a model of economic 
development for many farmers. The company has also helped train farmers in the area 
in planting and tending the dragon fruits so as to obtain higher yield. As a result, dragon 
fruits are seen as a high-value product, contributing to better livelihood of thousands 
of farmers. 

In the coming time, the company will not only focus on fresh fruits, but also develop 
other related products such as jam and fruit juice…, opening up new opportunities for 
Vietnamese agricultural products to reach out to the world market. 

In late 2013, the company invested nearly US$ 100,000 in purchasing the copyright 
to develop purple flesh dragon fruit LD5 from the Southern Horticultural Research 
Institute. The dragon fruit LD5 has advantages in its unique color, pretty leaves and 
crunchy texture, that help to yield up to 30-40 tonnes per ha. According to Mr. Tran 
Ngoc Hiep, this is the result of a close cooperation between scientists and entrepreneurs 
for a distinctive product which is highly competitive in the market. This cooperation also 
creates funds for scientists to continue carrying out studies for products of high quality 
and value for Vietnamese agriculture. 

TRANSFORMATION  

AQUAPRODUCT EXPORT-IMPORT JOINT STOCK COMPANY

TRANSFORMATION  
OF BEN TRE 

AQUAPRODUCT EXPORT-IMPORT JOINT STOCK COMPANY
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company is able to cultivate clams free from sands, chemicals or antibiotics. This is essential 
to maintaining the high quality of products, helping to affirm the company’s prestige to 
international partners.

Besides, clams are the company’s special products which are relatively unique in comparison 
with those of other companies. These helps the company gain higher profits and encounter 
no anti-dumping cases like those relating to catfish and shrimp. 

By now, the company’s products have access to difficult markets such as Japan, the U.S., 
Europe, Canada, Australia, Singapore and the Republic of Korea…, which require high quality 
products with strict technical regulations on food safety and hygiene. This helps transform 
Thuy San Ben Tre Company into one of the most prestigious aquaproduct exporting and 
processing companies in Viet Nam. 

In December 2006, the company was officially listed on HoSE (Ho Chi Minh Stock Exchange). 
Since then, its shares have always topped aqua-product companies listed in the stock market. 

In 2012, the company’s revenue reached 634 billion Vietnamese dongs, including 79 billion 
Vietnamese dongs of profits. In 2013, the figures were 534 billion and 74 billion Vietnamese 
dongs, respectively. In the first 9 months of 2014, they hit 350 billion and 61.6 billion 
Vietnamese dongs, respectively. 

One of the contributions to the success of the company is the experienced management 
of the company’s leaders, who has worked with the company since its inception. They have 
good expertise in aqua-agriculture and management skills in the field of aqua exports. 

Additionally, another important factor emphasized by the company’s managers is its structure 
transformation, particularly the utilization of advantages arising from of the bilateral free trade 
agreements signed between Viet Nam and other countries, considering them as momentum 
for robust business and export activities of the company.  

INDUSTRY

After nearly three decades of renewal, Vietnamese industry has grown by leaps 
and bounds and played increasingly important role in promoting the country’s 
economic restructuring, contributing to economic growth, job creation and 
improvement of the people’s living standards. 

From an importer of most essential consumer goods, materials, machineries and 
equipment, Viet Nam has grown to produce a wide range of industrial and consumer 
products, meeting domestic demands and serving exports.

BACKGROUND INFORMATION 

 Year of Establishment: 1977.
 Charter capital: 141 billion Vietnamese dongs
 Revenue (to the 3rd quarter, 2014): 350 billion Vietnamese dongs
 Profit Excluding Tax (to the 3rd quarter, 2014): 63 billion Vietnamese 

dongs

A processing line of catfish exports
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Viettel Military Telecommunication Corporation, the successor to the Military 
Electronics and Telecommunication Group, was established in 1989, with the main 
functions of doing researches and producing information equipment/appliances 
for military use. In 1995, Viettel officially became the second telecommunication 

service provider in the country, after Viet Nam Posts and Telecommunications Corporation 
(VNPT). Established later in the telecommunication market dominated by two existing 
major VNPT providers, namely Vinaphone and MobiFone, Viettel has manage to change the 
facts with its wise strategy and determination to realize great ambition.   

One of the first sign of Viettel’s turning point in the market was the strategy of “countryside 
encircling urban areas”, wherein instead of competing directly with other rivals, it took the 
round way, to cover the rural areas. In this market, Viettel introduced wise policies to bring 
the telephones closer to the rural inhabitants with the image of farmers taking mobile 
phones to everywhere, in the farms, while tending cows, chatting and relaxing... With this 
smart marketing campaign, Viettel was able to attract a great number of customers in the 
countryside. 

Having a firm foothold in the rural areas, Viettel went back to the urban market with a 
different wise strategy: focusing on pupils and students with privileged packages - the target 

The material and technical base and production capacity of the sector have been 
strengthened with the establishment of many high-technology industries such as petroleum 
exploration and exploitation, ship-building, electronics and telecommunication...

The industrial structure has experienced a strong shift which focuses on diversified 
growth with the gradual formation of spearheading and major industries of high growth 
potentials.  

Resource-intensive industries and FDI sector are making impressive progress. A number 
of products made in large quantities belong to the fields of steel and iron, cement, 
electronic appliances, textile and garment, and footwear... In 2013, industrial products 
posted high growth rates, among which products with excessive export value such 
as telephones and their components witnessed growth at 67.1%, textile and garment 
18.9%, computers, electronic appliances and components 35.3% (as compared with 
those in 2012).

In 2013, Viet Nam’s Industrial Production Index increased by 5.4% compared with that 
of 2012. In 2014, the figure increased by 7.15%, adding 2.75% to the country’s growth 
rate. Currently, industry and construction have accounted for 38.5% of Viet Nam’s GDP, 
become a driving force for economic development. 

Striving for a modernized and industrialized Viet Nam in the coming years, the industrial 
sector has developed a long term strategy toward reducing the processing industry and 
promoting the development of supporting industries, enhancing investment efficiency 
and productivity, improving equipment and technology, relocating industries to rural 
areas to serve the development of agricultural, forestry and fishery products, increasing 
the added value and improving and protecting the environment. 

 OF ViETTEl 
PATH TO NUMB ER

C O R P O R A T I O N 

I
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VIETTEL ’S  TELECOMMUNICATION AWARDS

IN VIeTNam
The biggest and fastest growing mobile phone network operator in the world (rated 
by the Wireless Intelligence).

 Number 1 in fiber optic cable transmission in Viet Nam;
 Number 1 in distribution network in Viet Nam;
 Number 1 in technological innovation;
 Number 1 in customer service.

IN THe WORLD
 “Service provider of the year in new emerging markets” rewarded by the 

Frost&Sullivan Asia Pacific ICT Awards 2009;
 “The world best telecommunication service provider in developing countries” 

rewarded by the World Communication Awards 2009;
 Metfone in Cambodia was rewarded “The world best telecommunication service 

provider in developing markets” by the World Communication Awards 2011;
 Unitel in Laos was rewarded “The world best telecommunication service 

provider in developing markets” by the World Communication Awards 2012.

customers ignored by other competitors. These students who will become office workers 
and entrepreneurs are loyal customers whom Viettel will be able to earn much profit from. 
In that period, Viettel’s profit increased by 20-25% per year. After a period of high growth, 
in 2012, Viettel replaced VNPT as the telecommunication service provider with the biggest 
revenue in the country.

Having acquired a dominant position on the domestic market, Viettel became the first 
Vietnamese telecommunication company to reach out to the international market. Viettel 
has, so far, received 9 investment licenses abroad and officially invested in 7 countries (Laos, 
Cambodia, East Timor, Mozambique, Cameroon, Haiti and Peru). Viettel has already made 
profits in 4 countries boasting a total of 10 million subscribers. In Laos and Cambodia, one 
year after inauguration, both Unitel and Metfone networks provided by Viettel gained the 
number one position in market share (with around 50% of the total subscribers). After 
three years of operation, both of them began to earn profits. 

Viettel is developing a strategy to become a global firm, setting for itself a target to be on 
the list of Top 10 Telecommunication Groups. To realize this ambition, the Group sets the 
objective of 25 investment licenses in the world with the total number of subscribers of 
500-600 million, presenting in countries in Europe and Latin America which are considered 
to be more developed than Viet Nam. Viettel leaders have determined that investment 
overseas is a long-term strategy of the Corporation, the way to maintain its growth and 
sustainable development. 

Viettel’s development is a process of introducing one new product after another. Instead of 
providing mobile telecommunication networks, it diversifies its products into other areas 
such as terminal equipment, pay television, data administration, job placement, information 
technology equipment and real estate... The most noteworthy step is the Corporation’s 
development into pay television, which is a very fertile land in Viet Nam, where only 20% 
of the households use this service, corresponding to 4.5 million subscribers. Viettel has also 
acquired 70% of the shares issued by Cam Pha Cement Company, 15% of the Military 
Bank and 33% of the Vinaconex-Viettel Finance. All of these efforts of Viettel are aiming at 
reaching revenue of US$ 15 billion in 2015.

In 2014, Viettel’s revenue hit 196,650 billion Vietnamese dongs (equivalent to nearly US$ 10 
billion), 20% higher than that of 2013, profit before tax was 40,352 billion Vietnamese dongs 
(nearly US$ 2 billion). At this growth rate, the Corporation would face a multitude of challenges 
to reach a business turnover of US$ 15 billion in 2015. However, looking at the spectacular 
development of and the “boosts” made by Viettel, we can say that the figure is not groundless. 
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Moving toward sustainable development, Vinamilk has been the leader in finding milk 
sources on its own initiative. In 2006, it invested in a chain of high-technology dairy farms 
in many regions of the country with the initial capital of over 500 billion Vietnamese 
dongs. At the moment, the investment has reached 1,600 billion Vietnamese dongs. 
Having this farming system in place, Vinamilk is aiming at using up to 50% of the local 
sources for its entire production line. 

According to a report by Nielsen, a market research company, Vinamilk is leading in the 
Vietnamese dairy market with the two dominating products which are condensed milk 
and yoghurt, accounting for 75% and 85% of the market respectively. In order to further 
tap into the tremendous potential of the Vietnamese dairy market, in 2013 and 2014, 
Vinamilk opened two new robot-run, fully-automated powder and liquid milk plants in 
Binh Duong province with the total investment of over 4,000 billion Vietnamese dongs 
(around US$ 200 millions). These are the most modern dairy plants in Asia, with the 
production capacity of approximately 55,000 tonnes of milk each year. Vinamilk is also 
the first in the world dairy industry to run a smart robot-operated storage.  

Besides, Vinamilk has also reached out strongly into the international market with its 

After nearly four decades of development, Vinamilk is now leading in the 
Vietnamese dairy market, gradually bringing Vietnamese dairy products to 
the world. Its success is typical of Vietnamese enterprises integrating into the 
world under constant innovation, creativity and new business directions. 

Established in 1976, on the basis of three dairy factories: Thong Nhat, Truong Tho and 
Dielac Powder Milk, right from the beginning, Vinamilk pursued a policy of modernizing 
the dairy industry. This policy has been carried out throughout Vinamilk’s development, 
creating a synergy for the company to surge and take the lead in the domestic market 
right from the beginning of the renewal. It has also helped the company stand firmly 
in the intense competition with other international diary companies since Viet Nam 
started its integration process. 

In its production strategy, Vinamilk is concentrating on searching for new products 
which are good for consumers’ health. In 1993, the company’s yoghurt and ice cream 
made on imported advanced production lines were launched to the market, attracting 
a large number of consumers. Since then, products of Vinamilk have always had good 
impressions on Vietnamese consumers’ mind. 

V i N A M i l K
AND AMbITION 

OF AChIEVINg US$3bILLION
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BACKGROUND INFORMATION 

 Year of Establishment: 1976
 Charter Capital: 10,006 billion Vietnamese dongs
 Revenue in 2014 (estimated): 36,000 billion Vietnamese dongs
 Export Markets: 31 nations and territories
 Overseas Investment:  New Zealand, the US, Cambodia, Poland
 Number of Employees: over 6,000 people

presence in 31 countries and territories, particularly the U.S. The company holds 19.3% 
of the shares of Mirak Dairy Plant (New Zealand) in 2010. By late 2013, Vinamilk invested 
US$ 7 million in purchasing 70% shares of Driftwood, a producer and distributor of dairy 
products, fruit juices and snacks such as bread and cheese… in California (the United 
States). In 2014, Vinamilk signed a contract with a Cambodian partner to develop a 
dairy plant in Cambodia with the total investment of US$ 23 million with 51% of the 
shares held by Vinamilk. In the same year, the company invested US$ 3 million to build 
a subsidiary in Poland, functioning as a wholesaler in agricultural materials such as live 
animals, materials for dairy production, food and beverages, and a distributor of milk and 
dairy products. In the next three years, the company is going to focus on markets of the 
Middle East, Africa, Cuba and the U.S.

Adopting a correct development strategy and especially after being listed at the Ho 
Chi Minh Stock Exchange (HoSE) in 2006, the company has seen constant increase 
in revenue and profit. Currently, its market registered capital stands around US$ 5.5 
billion. Vinamilk has been recognized by investors as a company with the highest return 
on equity in Viet Nam. Its stock is considered a blue-chip. The company has the largest 
foreign investors’ equity proportion permitted by Vietnamese law. 

Vinamilk is the only domestic dairy company awarded the Vietnamese National Prize in 
2010 and the only Vietnamese and regional dairy company which was awarded Global 
Industrial Prize in 2014 in Canada. 

It can be said that Vinamilk is a typical case of success resulted from the Government’s 
policy on equitization of stated-owned enterprises. From the company’s determination 
to overcome difficulties in the subsidy period to its dynamic development during renewal 
and its desire to move forward at the time of integration all together form core elements 
of Vinamilk’s current breakthroughs. Ms. Mai Kieu Lien, the company’s Chairperson and 
CEO, was among Asia-Pacific 50 most powerful woman entrepreneurs honored by 
Forbes Asia in 2012, 2013 and 2014. In short, Vinamilk’s know-how of success can be 
described as “a quick and creative implementation of State policies”. 

At this moment, Vinamilk harbors an ambition of becoming a multinational group and 
being included in the top 50 dairy producers of the world in 2017 with a year-on-year 
revenue of US$3 billion.  

 
REE
“AS F IRE TESTS 
GOLD,  HARDSHIP 
TESTS STRENGTH”

Established in 1977 from an old engineering factory producing electronics and 
refrigeration equipment for ice plants, REE Corporation experienced the most 
significant turning point in 1992 when the Government was implementing a pilot 
program of equitization of state-owned enterprises. At the time, REE was not in 

the group of 6 seeding enterprises under this pilot program. Recognizing that REE needed 
a new impetus for future development, the company’s leaders decided to make a proposal 
for its participation into the program. Backed by its positive business performance in 
previous years, REE was allowed to privatize in late 1993.

However, it was not smooth sailing for REE to success. When Viet Nam began to shift to 
the market-oriented economy and integrate more deeply into the world, entrepreneurs 
faced considerable challenges from both inside and outside of the country. In 1998, 
one year after the Asian financial crisis, the performance and implementation of foreign 
investment projects in Viet Nam were seriously impacted. Many construction projects 
were halted. REE’s business was in a precarious situation due to its decreasing revenue 
from the construction electronic engineering service which was its major strength. 

During the difficult times, REE reorganized its production system and moved its facilities to 
the Tan Binh Industrial Zone (Ho Chi Minh City). Possessing a large area of land situated 
in Cong Hoa road, REE built an office building for lease. The first E-Town building was 
constructed with the total built-up area of 30,000 m2 and launched in 2002. The building 
was rented out in only 18 months. This was a “boost” that helped the company, in the 
following decades, confidently invest in more office buildings for lease with the total areas 
up to nearly 80,000 m2. 

In 2000, stock exchange was a fresh concept to many Vietnamese entrepreneurs. However, 

Mrs. Nguyen Thi Thanh Mai, CEO & President, REE Corporation 



PART III:  VIET NAM ON INTEGRATION PATH114 115

right after the first official stock exchange was opened, the company’s leaders decided to 
be listed in the stock market, making REE as one of the first two listed companies in Viet 
Nam. This was a major turning point not only for REE but also for the entire Vietnamese 
business community. The listing presents an opportunity for the company to avail itself of a 
new channel of funding for development, improve its efficiency in business administration 
and credibility.

In 2006 and 2007, REE emerged as a blue-chip which regularly increased in prices and its 
foreign investors’ equity proportion was always at the highest permitted by Vietnamese 
law (49%). 

When the stock exchange was at its height, REE, like other businesses, moved to financial 
investment. However, in 2008, when the global financial crisis occurred, REE experienced 
a bad “fall”, suffering a loss of 153 billion Vietnamese dongs due to a severe decline in the 
prices of financial assets. It took four years later when the trends in merger and acquisition 
accelerated globally, could REE effectively handle its ineffective financial investment via 
cutting and restructuring the target investments, focusing on core business sectors which 
are now construction-electronic engineering, office for lease and investment in utility 
facilities (power and water supply). 

Currently, REE has equity proportions of over 20% in 11 companies, including two 
building-operation-owning (B.O.O) clean water plants in Thu Duc, Sai Gon Clean Water 
Investment and Trading companies and 03 power plants (Ninh Binh thermal power station, 
Thac Ba and Thac Mo hydraulic power plants). In 2011, when the stock exchange was at 
its low, REE took the opportunity to purchase shares to improve its equity proportion in 
order to have a stronger influence on its invested companies. Investment in these activities 

BACKGROUND INFORMATION 
 Year of Establishment: 1977
 Charter Capital: 2,690 billion Vietnamese dongs
 Number of employees: 1,160
 Revenue in 2013: 2,413 billion Vietnamese dongs
 Profit after Tax 2013: 976 billion Vietnamese dongs, 49% up 

compared with 2012
 Revenue in the first 9 months of 2014: 3,060 billion Vietnamese dongs
 Profit after Tax in the first 9 months of 2014: 817 billion Vietnamese 

dongs

accounts for 37% of REE’s whole assets.

Though once a state-owned enterprise, 
REE has been very flexible in reversing the 
situation each time when the company faces 
crisis. To illustrate, in the 1986 economic crisis, 
REE made a shift into mechanical and electrical 
engineering services whereas in the 1997-1998 
Asian financial crisis, REE made a changeover 
to office buildings for lease. Similarly, after the 
fall in 2008, REE was determined to leave 
financial investment and refocus its strategic 
resources to utility infrastructures. 

As a result, REE’s business in utility 
infrastructures contributed up to half of REE 
profit in 2013. By late September 2014, REE’s 
total asset was US$ 370 million while its equity 
was US$ 260 million. Leading the company in 
tiding over crisis, Ms. Nguyen Thi Mai Thanh, 
REE CEO and Chairperson, was listed in 
“Asia’s Powerful Woman Entrepreneurs” by 
Forbes. 

“REE has traversed many stages on the path of development, from building the foundation 
for development, then to renewal (1996-1999), mass production to business extension 
(2000-2010), to consolidation for sustainable growth (2010-2015). In this process, what 
I am most satisfied with is besides the company’s traditional mechanical and electrical 
engineering services, REE now is considerably successful and having a firm foothold in new 
areas of real estate and infrastructure”, Ms. Thanh pointed out. 

Looking back at the failures in REE’s development, Ms. Thanh revealed: “REE has experienced 
ups and downs. A lesson drawn from experience is that what we gain is to know ourselves 
well, dare to face market challenges, be determined to overcome shortcomings and 
further improve the company’s competitiveness”.
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V I E T N A M
AND EFFORTS TO PUT 

ON ThE gLObAL 
T E C H N O L O G Y  M A P

F P T 

In 1998, on the occasion of FPT’s 10th anniversary, Mr. Truong Gia Binh, then the 
company’s CEO declared that: “FPT will become globalized with its software-export 
strategy. The U.S. and India are its first two target markets”. 

Its entry into the U.S. market was specified in its 7-point strategy including proficiency 
in English-CMMi 4 (the international industrial quality standard for software development), 
greater cooperation with training institutions, and legalization of the use of software; better 
access to most advanced technology; export of software to leading technology companies 
and the use of U.S. experts. 

However, after two years of entering the U.S. and Indian markets, FPT could not reach 
its targets. The revenue from the software export was only over US$ 400,000 while the 
investment was more than doubled. 

In spite of setbacks in the two countries, FPT resolutely pursued its international marketing 
strategy. Japan was the company’s next destination, as it represents the world’s second 
largest software market after the U.S. with the estimated revenue around US$ 100 billion 

a year. After many efforts, in 2000, FPT won the first contract with NTT IT, a branch of the 
Japan NTT Group with the workload of “one man month” (equivalent to 172 working 
hours of a software engineer a month). In order to win over this difficult market, FPT 
formulated different policies supporting human resources development such as offering 
Japanese-language courses, recruiting new employees from Japan. 

Ever since, the Japanese market has contributed the biggest revenue to FPT’s software 
export. In 2014, revenue from the Japanese market accounted for 45% of the whole firm 
software export value. Mr. Truong Gia Binh, Chairman and CEO, indicated that more than 
60 most well-known Japanese companies are FPT’s customers. 

Having successfully entered Japan, FPT extended its business to other markets like 
Singapore, Europe and made efforts to conquer the U.S. market. In February 2006, FPT 
became, for the first time, a foreign contractor with a US$ 6.42 million contract with 
Malaysian Petronas. 

In late 2014, its revenue from software export hit around US$136 million, 35% higher than 
that of 2013. Its exports to the two biggest markets which are Japan and the U.S. were 
growing at 30% and 39% respectively (exclusive of change in exchange rates). Especially, 
with the newly merged FPT Slovakia, the company’s turnover from the Europe market 
increased by 110%. 

Apart from business growth, FPT technology capacity is gaining world recognition. In 2006, 
FPT was the first Vietnamese software producer to be certified by the U.S. Software 
Engineering Institute with the CMMi 5 certificate (U.S. Capability Maturity Model for 
software development process), and was one of 100 software producers in the world 
provided with this certificate. After achieving these highest certified quality-control 
standards, FPT transferred its documents of how to take the CMMi 5 test to the Ministry 
of Information and Communications in order to support other information technology 
companies to obtain this certificate, increase capacity of software industry.

FPT software village Mr. Truong Gia Binh, Chairman of FPT (the first person from the feft) at the ceremony to announce the acquisitions agreement to buy RWE IT Slovakia
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In January 2014, the company was listed as one of 100 global outsourcing service providers 
by the International Association of Outsourcing Professionals (IAOP). With FPT’s efforts, 
Viet Nam overtook India and became the second privileged partner in the Japanese 
market after China and one of the 10 most attractive software exporters in the world. 

FPT JOINT STOCK COMPANY 

 Date of Establishment: 13th September 1988
 Charter capital: 3,440 billion Vietnamese dongs
 Revenue in 2013: 28,647 billion Vietnamese dongs
 Revenue up to November 2014: 30,857 Vietnamese dongs
 Number of Employees: 22,000 
 FPT is present in 19 countries, namely Viet Nam, the U.S., Japan, Singapore, Malaysia, 

Germany, Britain, France, Slovakia, the Philippines, Laos, Thailand, Cambodia, 
Myanmar, Kuwait, Bangladesh, the Netherlands, Indonesia and Australia 

 FPT operates in a wide range of areas in the information-technology industry, 
from software development, to system integration, information technology 
services, then to telecommunication and human resources development.

TOURISM

Endowed with rich and beautiful nature where people are open-hearted and 
hospitable, possessing diversified culture and enjoying political stability, Viet Nam 
has become an attractive destination for international tourists. In 2014, as reported 
by a survey of global tourist trends, Viet Nam was rated the 2nd country in Asia 

in potential for tourism development, only after China. 

Being successful in making use of the tourism potential and advantages available to a 
few countries including Viet Nam, Vietnamese tourism has, in recent years, witnessed 

A bRIEF INTRODUCTION     
OF VIETNAMESE TOURISM

Software engineers in Fsoft, a subsidiary of FPT Corporation.
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impressive progress. Viet Nam has become more and more well-known to the world for 
its natural beauty. Tourism, a spearheading industry, is now playing an increasingly important 
role in the Vietnamese economy. 

Though the tourism market was once dominated by state-owned enterprises, the private 
sector has joined the game in great number, creating intense competition with different 
strong trademarks such as Saigon Tourist, Viettravel, Thien Minh Group and Sun Group...
Tourism products are diversified with different types of tours which are catching up with 
international trends such as convalescence, adventure tours and meeting-incentives-
conference-exhibitions (MICE)... Furthermore, regular activities relating to the promotion 
of the country to the world and the Government’s active supporting policies have acted 
as a driving force for the development of the tourism industry. 

Regional and local centers for tourism development and promotion have taken shape 
in Viet Nam. In the North, the Ha Noi-Ha Long-Hai Phong-Ninh Binh quadrangle was 
established, while in the Central, there is the chain of Da Nang and Hue. In the coastal area 
of the southern central region, two connecting centers are Nha Trang (Khanh Hoa) and 
Phan Thiet (Binh Thuan). In the South, Ho Chi Minh City serves as the center connecting 
neighbouring provinces. 

With those efforts, the tourism industry has made remarkable progress and is expected 
to be “the goose that lay the golden eggs” for the Vietnamese economy. 

In 2013, the revenue of the tourism industry was approximately 200,000 billion Vietnamese 
dongs, accounting for 5.5% of the national GDP. In the same year, Viet Nam attracted 
around 7.6 million international arrivals. The number of tourists who return to Viet Nam 
increases by nearly 34%. The tourism industry is contributing positively to creating jobs, 
ensuring social security. In 2013, over 1.7 million people are estimated to work in the 
industry. 

In the National Tourism Development Strategy by 2020, vision to 2030, Viet Nam targets 
at turning tourism into a spearheading industry by 2020. It should be professional, 

equipped with modern and homogenous facilities, high quality and diversified products, 
good trademarks. Vietnamese tourism should also be imbued with national identity, highly 
competitive in the region and the world. The industry has also envisaged Viet Nam having 
a highly developed tourism industry by 2030. 

Specific objectives were also identified for the industry which includes average growth from 
11.5-12% a year. By 2020, Viet Nam is expected to welcome 10-10.5 million international 
arrivals and 47-48 million domestic tourists; the total income from tourism is targeted 
at US$ 18-19 billion, contributing 6.5%-7% to the country’s GDP, creating 3 million jobs 
including 870,000 direct ones. By 2030, the country’s estimated incomes from tourism will 
double that of 2020.

In order to achieve these objectives, the industry has introduced concerted measures in 
the way of sustainable development, developed a high-quality system, particularly eco-
friendly tourism product lines which respect elements of nature and local culture. At the 
same time, the industry has developed infrastructure and improved the quality of human 
resources. 

Endowed with a vast number of majestic landcapes, Viet Nam has been attractive to many foreign tourists
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In early December 2014, instead of glamorous stages in Nha Trang, Da Nang or Ha 
Long, the name of Miss Viet Nam was called out, for the first time, in Phu Quoc, the 
largest island in the South of Viet Nam. The Gem Island would not be in a position 
to host this momentous event without Vinpearl Resort Phu Quoc.

Recognizing the huge tourism potential of the Gem Island after the construction of a new 
airport and other facilities, Vingroup decided to invest in the Vinpearl Resort Phu Quoc, 
bearing a resemblance to the very successful Vinpearl Resort Nha Trang. Located on a land 
plot of over 300 hectares in the northern part of the island, the five star hotel boasts 75 
guest rooms, 30 villas, a 27-hole golf course and a Vinpearl Land Amusement Park. 

The appearance of Vinpearl in Phu Quoc not only meets tourists’ increasing needs but 
also fills the gap felt by Phu Quoc as well as Vietnamese tourism which is the lack of 
entertainment products and services. The new tourist products of Vinpearl Resort Phu 
Quoc, namely an aquarium, a water fountain and a golf course... are expected to bring 
about new and strong attractions to visitors as well as investors to the island. Phu Quoc 
has bright prospects for becoming an attractive tourist destination in Viet Nam and even 
in Southeast Asia. 

It is widely acknowledged that Vinpearl trademark of Vingroup has contributed to changing 
the image of Viet Nam tourism industry. More than a decade ago, Nha Trang beach city 
possessed only few medium-sized hotels. However, after Vinpearl invested in Hon Tre 
island in 2006, the city’s attraction jumped up. Built on a land plot of nearly 200,000 m2, 
many facilities are as modern and fascinating as regional and world leading entertainment 
parks including the world longest sea cable car line of 3,320 m, a 60,000 m2 water park with 
breath-taking games, an aquarium like an ocean in miniature with almost 300 species of 
precious sea animals and a water fountain, Vinpearl is like a magnet attracting an increasing 
number of visitors to Nha Trang. This great number of tourists has encouraged investors 
to develop hotels in Nha Trang. Many leading hotel brands are available in Nha Trang like 
Inter-Continental, Best Western and Sheraton. 

Vingroup is known as the vanguard in investing in the chain of five-star tourist services. 
Star ting from Nha Trang, the chain of hotels, resor ts, seaside villas, amusement parks 
and golf courses named after Vinpearl have appeared in Da Nang and Phu Quoc, 
and will soon be present in Ha Long, Binh Dinh... These investments by Vingroup are 
par ticularly attractive to domestic and international visitors. In general, its projects 
not only provide high-quality tourism facilities for the country, but also diversify 
tourist products and services, improving Viet Nam’s tourism competitiveness among 
other countries in the region. 

ViNgRouP 
E F F O R T S  T O  P R O M O T E 

VIETNAMESE TOURISM 

Additionally, Vingroup has had investments in many other industries. From a successful 
business in instant noodle in Ukraine, Vingroup has become Viet Nam’s number-one brand 
in real estate and tourism. With large scaled real estate projects branded as Vinhomes 
like Times City (12,000 apartment units), Royal City (4,500 apartment units), Vinhomes 
Riverside (1,000 villas) and ongoing Vinhomes Central Park (10,000 apartment units), 
Vingroup has also become the biggest real estate investor in the country. Moreover, 
Vingroup has extended its business to other industries such as health care, education and 
retail with the series of products including Vinmec International Hospital and Vinschools 
chain and shopping mall chain with Vincom Centre, VincomMegaMall and VinMart chain. 

With the desire to bring about international-standard products and services and new 
experiences of modern lifestyle, this leading Vietnamese private group has proven to be 
a pioneer in areas that the group has invested in Viet Nam. 

B a c k g r o u n d  I n f o r m a t I o n
 Chairman of the Board: Pham Nhat Vuong, the first Vietnamese 

billionaire listed by Forbes
 Predessessor : Technocom, established in 1993 in Ukraine 

specialized in miniva instant noodle
 Coming to Viet Nam in 2000 with Vincom brand (real estate) and Vinpearl 

(tourism)
 Vincom and Vinpearl merged into Vingroup in 2012
 Current charter capital: 14,033 billion Vietnamese dongs
 Revenue in 2013: 18,378 billion Vietnamese dongs. Profit after tax: 

7,149 billion Vietnamese dongs
 Revenue in the first 9 months of 2014: 21,524 billion Vietnamese dongs 

Profit after tax: 3,427 billion Vietnamese dongs

Vinpearl Resort - Phu Quoc        



Vinpearl Resort Nha Trang
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SUCCESSFUL 
FOREIGN INVESTORS 

IN VIET NAM

On 17 November 2014, the Samsung’s biggest investment project in Viet Nam 
valued at US$ 3 billion was given a license by the Thai Nguyen provincial 
People’s Committee. It is the Samsung Electronics Viet Nam Thai Nguyen - 
SEVT2. One and a half months earlier, this Group was officially granted the 

Investment Certificates for its CE Complex (SECC) valued at US$ 1.4 billion in Ho Chi 
Minh City, and the Samsung Display (SEV) valued at US$ 1 billion in Bac Ninh province. 
The total investment of Samsung in Viet Nam by the end of 2014 reached over US$ 
11.2 billion.

Excluding the Samsung Vina Joint Stock established nearly 20 years ago, since its decision 
to invest in the first mobile phone plant in Bac Ninh province with the total initial 
investment of only US$ 670 million, Samsung has ceaselessly been pouring investment in 
Viet Nam, becoming the biggest investor in the country. 

Samsung investment in various projects are disbursed quickly and effectively, making 
great contribution to Viet Nam’s export turnover, creating jobs, and contributing to the 
government budget. 

According to statistics, Samsung exports stood at only US$ 245 million in 2009 but grew 
up to US$ 23.9 billion in 2013, accounting for approximately 20% of Viet Nam export 
turnover. This figure, however, jumped to US$ 26.25 billion in 2014. With the new project 
of SEVT 2, Samsung is expected to provide an additional 100,000 jobs to the Vietnamese 
labor market, a dramatic increase compared with only 70,000 jobs in late 2014.

In addition to contributing to export and job creation, Samsung is also becoming a 

S A M S u N g
THE BIGGEST FDI INVESTOR IN VIET NAM 
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magnet to attract many foreign satellite investors to the country. Billions of US dollars 
were poured into Viet Nam by providers to Samsung, generating huge production and 
export value, as well as creating more jobs. Samsung plays a very important role in 
starting and developing the electronics supporting industries in Viet Nam. 

Samsung’s large investment in Viet Nam and its plan to turn Viet Nam into a complete 
global production base have no precedents in the history of the Vietnamese FDI sector. 
When Samsung’s projects in Viet Nam run well, their production of mobile phone will 
account for 60% of the Group’s total output. 

Other than producing and assembling, Samsung has also invested in component plants 
such as Samsung Electro Mechanics or Samsung Display, Samsung SDI. From producing 
only mobile phones and tablets, the Group has been and will be producing all of its key 
products like computers, household appliances in Viet Nam. 

In addition to investment in production, Samsung has also invested in research and 
development (R&D) in Viet Nam. Samsung R&D Center has gone into operation in Ha 
Noi, attracting around 1,000 engineers. 

With such contributions, Samsung has been given the most favorable conditions and 
investment privileges by the Vietnamese Government in accordance with the law. 

 

S a m S u n g  P r o J E c t S  I n  V I E t  n a m 
 Samsung Electronics Viet Nam Thai Nguyen 2 – SEVT 2 worth US$ 3 billions
 Samsung Electronics Viet Nam Thai Nguyen – SEVT worth US$ 2 billion
 Samsung Electro Mechanics in Thai Nguyen worth US$ 1.23 billion
 Samsung Electronics Vietnam (SEV) in Bac Ninh worth US$ 2.5 billion
 Samsung Display in Bac Ninh worth US$ 1 billion
 Samsung SDI in Bac Ninh worth US$ 123 million
 Samsung CE Complex (SECC) in Ho Chi Minh City worth US$ 1.4 billion

SAMSUNG EXPORT TURNOVER AND NUMBER OF EMPLOYEES IN SAMSUNG PROJECTS
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business; the plant’s total export turnover hit over US$ 400 million.

GE also plays an important role in developing the potential source of renewable energy 
in Viet Nam. In one of the first Vietnamese wind-turbine power projects in Bac Lieu 
province (Mekong Delta) invested by Cong Ly company, GE provided 62 wind turbines 
with the total capacity of over 99 MW. Following this success, in October 2014, GE was 
officially selected by the HBRE Wind Energy Solution Company as the provider of 14 
wind turbines for Phase 1 of Central Highlands Wind-Power Project in Dak Lak province 
- one of the places with the best source of wind in the country. The equipment provided 
by GE generated over 2,000 MW of power, equivalent to around 10% of Vietnamese 
power supply. 

In the aviation industry, the fleets of Viet Nam Airlines and other Vietnamese airlines 

As one of the first U.S. company invested in Viet Nam in 1993, General Electric 
(GE) has made remarkable landmarks in its 20 years of development in 
Viet Nam. Enjoying high economic growth rates, Viet Nam has demands for 
investment in major fields such as aviation, energy and health care with a 

view to promoting sustainable development. In this connection, GE has brought to Viet 
Nam a “company-to-country” strategy, supporting the country in developing itself into a 
powerful one on the international market. 

In 2010, GE developed and launched a US$ 61 million wind turbine power plant in Hai 
Phong. This first investment from GE in Viet Nam created 600 jobs, exported thousands 
of wind turbines and components, contributing to the world supply chain of energy 
solutions. So far, GE has invested a total of US$ 110 million to enlarge its production and 

G E ACCOMPANYINg
ViETNAM 

ON ThE PATh OF SUSTAINAbLE DEVELOPMENT GE wind turbine manufacturing factory in Hai Phong

A team of  Viet Nam Air l ines’ aircrafts equipped with GE engines 

President Nguyen Minh Triet ’s visit to GE factory 
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such as Jetstar Pacific and Vietjet Air are using advanced engines provided by GE. By late 
2013, GE signed contracts on providing of 40 GEnx engines to Viet Nam Airlines’ Boeing 
787 Dreamliner fleet and 40 CFM engines to Vietjet air’s A320/321 CEO fleet. This new 
level of cooperation will help Vietnamese airlines to extend their routes, improve their 
service quality and achieve the vision of becoming one of the leading airlines in Asia. 

In the health care sector, GE’s equipment and initiatives are helping to improve the 
quality of health service for millions of patients, enhancing the quality of diagnosis and 
medicare at competitive costs. At present, 50% of Vietnamese hospitals and clinics 
are fitted with at least one piece of equipment provided by GE. Vietnamese doctors, 
nurses and medical practitioners have more opportunities to access the most advanced 
methods in medicare of the world through GE training programs in Viet Nam. 

With a strategy of investing in human resources, GE’s training activities are contributing 
to improve skills of Vietnamese engineers and workers, elevating Vietnamese human 
resources up to the world standards. By late 2013, GE Group launched the first Viet Nam 
Engineering Center (VEC), focusing on designing and developing products and services 
for the petroleum industry. GE’s Centre, located in Ho Chi Minh City, is expected to 
recruit 200 Vietnamese engineers in the next several years with the goal to serve the 
petroleum industry in Viet Nam and in the region. 

Pursuing the strategy of localization of human resources since entering Viet Nam, 
with core managers being Vietnamese, GE Viet Nam has consolidated itself and firmly 
positioned its image on the global investment map.

B a c k g r o u n d  I n f o r m a t I o n
 Year of Establishment: 1993

Big Projects in Viet Nam

 Hai Phong Wind Turbine Power Plant worth US$ 61 million

 Equipment and services provision to big projects in Viet Nam: Bac Lieu 
Wind-Power Plant; Improving Compensator Capacity 500 
KV electricity Wiring Pleiku - Phu Lam; Hai Thach - mocTinh 
Offshore mining; Providing Genx engines to Viet Nam airlines 
Fleet Boeing 787 Dreamliner and CFm engines to Vietjet air’s 
a320/321 CeO Fleet. 

 Number of Employees: over 700 people
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development of the Ha Noi Urban Railway, Indochina Capital preceded one step by 
completing this luxury real estate project in front of a Nhon-Cat Linh High Express 
Railway Station. 

The knowhow of Indochina Land lies in its strategy focusing on high-quality market 
segments without scattered investment. With the total capital of US$ 500 million, 
Indochina Land is able to concurrently implement different projects when the market 
is bustling. However, it has adopted a different approach, completing its projects one by 
one, avoiding the mistakes other investors made when investing in scattered projects 
impossible to be completed. Indochina Capital is determined to focus on the difficult 
segment which is the high-quality real estate. Talking about his choice of the niche 
market, CEO of Indochina Land, Mr. Peter Ryder indicated that: “It is risky and challenging 
to invest in high-quality real estate, but once you know how to do it, you will do it well 
since you have fewer competitors”. In reality, each Indochina Land project is designed 
and developed on the basis of customers’ needs, creating modern communities with 
unique lifestyle and perfect facilities. 

In Viet Nam, Indochina Land is one of the pioneering investors who make short-cuts in 

INDOCHINA CAPITAL 
“ S U C C E S S  F O R  R I S K  T A K E R S ”

With 20 years of development, Indochina Capital, a 100% foreign investment 
fund in the real estate industry, capital market and financial services, has 
recorded significant achievements in Viet Nam.

Having 3 representative offices in Ha Noi, Da Nang and Ho Chi Minh 
City, Indochina Capital gathers almost 100 investment specialists and over 200 foreign 
specialists to work for its projects, as well as a large number of Vietnamese staffs who 
work inside and outside of the country. 

In the real estate industry, with 3 closed investment funds valued US$ 500 million and 
ongoing projects/investment worth of US$ 2 billion, Indochina Land (the Real Estate 
Investment Fund of Indochina Capital) has implemented a variety of high-quality projects 
which are highly recognized and appreciated by the markets. Its projects range from 
living quarters, housing complex, shopping centers, office buildings, hotels, resorts and 
utilities.

Since its inception, Indochina Capital has positioned itself as a vanguard and trend maker 
of high-quality real estate with a list of five-star world-standard investment projects in 
Viet Nam. These projects include Indochina Plaza Ha Noi, Hyatt Regency Da Nang, The 
Nam Hai, Indochina Riverside Towers, Montgomerie Links Viet Nam and Six Senses Con 
Dao... Each of the projects to be launched has left strong impression by its different 
style, creativity and distinction. These unique and pioneering characters have brought 
about impressive success of Indochina Land real estate projects. Given the real estate 
crisis in Viet Nam in recent years, Indochina Land has achieved high revenue up to US$ 
400 million. 

It can be said that Indochina Land’s success is typical for risk takers who are ready to 
explore new business opportunities. Indochina Land studied carefully the opportunities 
and risks in investing in the areas that few people have been successful. For example, in 
2006, when tourism in the central part of Viet Nam was not named in regional and world 
tourism map, Indochina Land invested in high-quality resort projects - the Nam Hai in 
Quang Nam province. At the time, few people heard of it and thought that the room rate 
could cost around US$ 500 a night and a seaside villa could cost as much as US$ 500,000. 
By now, when tourism infrastructure in the region is improved and tourism services are 
highly developed, a sea villa at the Nam Hai is priced at US$ 2.5 million. Another Indochina 
Land’s successful project is the Hyatt Regency Da Nang Resort in Da Nang City with 26 
out of 27 villas and 171 out of 183 luxury apartment units sold out. 

After taking the risks, in 2011, Indochina Land once again amazed the market by 
investing in the Indochina Plaza Ha Noi Complex with a strong confidence in the future 

A number of real estate projects of Indochina Land in Da Nang 
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B a c k g r o u n d  I n f o r m a t I o n
 Year of Establishment: 1999

 2005: launched Indochina Land Holdings 1, mobilized US$ 42 
million

 2006: launched Indochina Land Holdings 2, mobilized US$ 265 
million

 2010: launched Indochina Holdings 3, mobilized US$ 180.3 
million

high-quality development projects in infrastructure in big cities which are, as described 
by Mr. Marc Townsend - CEO of the CBRE, “growing at amazing rates”. Indochina Land 
projects have helped bring about a new look and lifestyle for Viet Nam’s cities.

On the account of these successful projects in Viet Nam, Indochina Land was recognized 
by Euromoney as “The best Vietnamese real estate developers”, in 2009 and 2011. 
Furthermore, this Fund was also awarded with the Asia Pacific Real Estate Prize in 2011 
and 2013. 

In financial investment, Indochina Capital has also made a landmark with the total 
investment capital of US$ 45 million in listed securities in Viet Nam’s stock market. In 
the first 3 quarters of 2014, Indochina Capital’s investment value increased by 27%, 20% 
higher than that of the VN Index. Mr. Peter Ryder, Indochina Capital’s CEO, confirmed 
that the Fund is determined to extend this business in the next several years. 

Having a correct strategy, Indochina Capital has created a firm foothold in the 
Vietnamese market. The recovery of the Vietnamese economy together with the 
Government’s efforts in improving business environment have helped consolidate the 
Fund’s determination on long-term investment in Viet Nam. 
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PART IV
A brief introduction
About the diplomAcy
of Viet nAm  

The headquarter of the Ministry of Foreign Affairs of Viet Nam
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70 yeArs of 
the ministry

of foreign AffAirs 
of Viet nAm 

- historicAl milestones 
And deVelopment

(1945-2015)

28 August 1945

20 July 1954

27 January 1973

July 1976

20 September 
1977

October 1979

October 1990

The Provisional Government of the democratic Republic of 
Viet nam announced the list of members of the Government. 
President ho chi minh was the first minister of foreign Affairs. 

Signing of the Geneva Agreement in Genève, Switzerland to 
end the war in Viet nam.

Signing of the Paris Agreement on Viet nam in Paris, france. 

officially joined the united nations educational, Scientific and 
cultural organization (uneSco).

An official member of the united nations

A member of the uneSco executive council for the 1979-
1983 tenure for the first time (elected for the second time as 
the member of the uneSco executive council for the 2001-
2005 tenure and the third time for the 2010-2013 tenure) 
(three times).

established diplomatic relations with the european union (eu).

1992

October 1993

25 July 1994

1995

12 July 1995

28 July 1995

2 March 1996

14-16 November 
1997

01 January 1998

15-16 December 
1998 

2001

04 November 
2002

04 November 
2002

Joined the Greater mekong Subregion economic cooperation 
initiatives (GmS) initiated by the Asian development bank 
(Adb).

established relations with the International monetary fund 
(Imf), the World bank (Wb) and the Asian development 
bank (Adb).

A member of the united nations convention on the law of 
the Sea 1982 (uncloS).

Participated in the establishment of the mekong cooperation 
mechanisms, including the mekong River commission and 
ASeAn-mekong basin development cooperation (Ambdc).

normalization of Viet nam-uS diplomatic relations. 

A member of the Association of South east Asian nations 
(ASeAn). 

Participated in the establishment of the Asia-europe meeting 
(ASem). 

organized the 7th francophonie Summit in ha noi for the 
first time.

A member of the united nations economic and Social 
council (ecoSoc) for the 1998-2000 tenure.

organized the 6th ASeAn Summit in ha noi for the 
first time.

A member of the united nations human Rights committee 
for the 2001-2003 tenure. In 2014, Viet nam became a 
member of the united nations human Rights council for the 
2014-2016 tenure.

Participated in the signing of the framework agreement on 
ASeAn-china free Trade Area (fTA) (the first fTA signed by 
ASeAn with partners). So far, ASeAn has signed fTAs with 
Japan, Korea, Australia, new Zealand and India.

Together with ASeAn countries and china signed the 
declaration on the conduct of Parties in the South china 
Sea (doc) at the 8th ASeAn Summit in Phnompenh 
(cambodia). 



144 PART IV: A bRIef InTRoducTIon AbouT The dIPlomAcy of VIeT nAm 145

08-09 October 
2004

November 2004

29-30 November 
2004

01 January 2006

09-15 November 
2006

11 January 2007

01 January 2008

2010

06-07 June 2010

13 November 
2010

20 November 
2012

01 January 2013

organized the 5th Asia-europe meeting (ASem) in ha noi for 
the first time.

A member of the Ayeyawady-chao Phraya-mekong economic 
cooperation Strategy (AcmecS).

co-founder of the quadrangle development cooperation 
of cambodia-laos-myanmar-Viet nam (clmV) on the first  
clmV Summit in Vientiane, laos.

A member of the Inter-governmental committee for the 
Safeguarding of the Intangible cultural heritage for the 2006-
2010 tenure for the first time. 

Successfully organized the 14th APec Summit in ha noi.

became the 150th member of the World Trade organization 
(WTo), marking a milestone in Viet nam’s international 
economic integration.

officially became a non-Permanent member of the united 
nations Security council for the 2008-2009 tenure.

became ASeAn chairman for the first time, remarkably 
contributing to the process of building the ASeAn community.

organized the World economic forum in east Asia for the 
first time (Wef east Asia) in ho chi minh city.

officially participated in the negotiation of the Trans-
Pacific Partnership (TPP) agreement, marking Viet nam’s 
participation in the next-generation economic agreements 
(the following agreements are with the european union (eu), 
the eurasian customs union (eAcu), the european free 
Trade Association (efTA) and Korea.

Participated in the negotiation round of the Regional 
comprehensive economic Partnership (RceP) between 
ASeAn and its 6 partners (India, Korea, Japan, new Zealand, 
Australia, and china).

having a Vietnamese representative as the ASeAn Secretary 
General in the 2013-2017 term for the first time.

chairman of the International Atomic energy Agency (IAeA) 
for the 2013-2014 tenure.

officially announced Viet nam’s willingness to join un peace-
keeping forces (PKo) in the 68th un General Assembly in 
new york, uSA.

A member of the World heritage committee (Whc) for 
the 2013-2017 tenure for the first time.

organized the Second mekong River commission Summit in 
ho chi minh city.

Viet nam has entertained diplomatic relations with 185 
countries, commercial relations with 220 countries and 
territories; established strategic partnerships with 13 
countries, strategic partnerships in certain areas with 2 
countries and comprehensive strategic partnerships with 11 
countries. The country signed more than 90 bilateral trade 
agreements, around 60 agreements on promotion and 
protection of investment and 54 double taxation exemption 
agreements with foreign partners. Viet nam, for the first time, 
has enjoyed diplomatic relations with all major powers in the 
world and the permanent members of the united nations 
Security council.

23 September 
2013

27 September 
2013

19 November 
2013

05 April 2014

December 2014
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Throughout the past 6 decades, the front side of the headquarter of the ministry of 
foreign Affairs has remained unchanged. from the low, meticulously decorated fence 
panels, the detailed patterns on light-yellow walls, the iron gate to the main lobby and 
the old-aged green cinnamomum camphora trees murmuring in the wind, all are still 
intact.

not so many people know that uncle ho (President ho chi minh) - the first minister 
of foreign Affairs of Viet nam - had chosen this building to be the headquarter of the 
ministry of foreign Affairs of Viet nam since he was in Viet bac war zone. during the 
past 6 decades, generations of the ministry of foreign Affairs’ staffs have respectfully 
preserved this building, from each of its bricks and tiles, considering the building as a 
valuable asset. colors of yellow walls, brown gates and iron wood staircases have existed 
through time. The headquarter of the ministry of foreign Affairs is a “red address” 
where the soul of the Vietnamese diplomacy is fostered, contributing to the cause of 
safeguarding national independence, sovereignty and territorial integrity, expanding 
relations between Viet nam and other countries in the world, and turning Viet nam 
into a powerful nation with a deserving role in the region and the world at large as 
uncle ho wished. The headquarter of the ministry of foreign Affairs of Viet nam is also 
the venue where many major external events take place such as the ASeAn flag raising 
ceremony and Vietnamese flag raising ceremony on the anniversary of the establishment 
of ASeAn on 8 August. It is the working place between foreign officials and staffs of the 
ministry of foreign Affairs of Viet nam.

The impression on the light yellow building will never fade in the mind and heart of all 
the diplomats.

the heAdquArter of 
the ministry of 
foreign AffAirs

through 
historicAl milestones

Only a few days after the liberation of ha noi (on 10 october 1954), upon 
returning from the war zone, the staffs of the ministry of foreign Affairs were 
assigned to take over the building at no.1 Ton That dam street, formerly 
known as the department of finance under the french colony. Since then, 

the yellow building located at the junction next to ba dinh Square has become the 
headquarter of the ministry of foreign Affairs of Viet nam. 
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3f no. 65 Sung chiang Rd, Taipei   
code 00-886-2
Tel 25 166 626 
fax 25 041 761 
consular service 25 166 648 
email vnconsul.taipei@mofa.gov.vn
 vnconsul.taipei@gmail.com

50-11, motoyoyogi-cho-Shibuya- ku Tokyo
code 00-81
Tel 34 663 313 / 34 663 314 
fax 34 663 391 / 34 667 652 
consular service 34 663 311 
email vnemb.jp@mofa.gov.vn
 vnembasy@blue.ocn.ne.jp

4-2-15 Ichino-cho higashi, Sakai-ku, Sakai-shi, 
osaka 590-0952
code 00-81-72 
Tel 2 216 666, máy lẻ 02; 01 
fax 2 216 667 
email tlsqvn.osaka@mofa.gov.vn
 tlsqvn.osaka@gmail.com  

28-58, Samchong-dong, chongno-Ku,110-230
code 00-82-2 
Tel 7 382 318 / 7 392 065 
fax 7 392 064 
consular service 7 347 948 
email dsqvnhq@mofa.gov.vn
 vndsq@yahoo.com

7 munsu Street, Pyongyang
code 00-850-2 
Tel 3 817 358 / 3 817 357
fax 3 817 632 / 3 817 649
consular service 3 817 111 
email vnembassydprk@mofa.gov.vn
 vnembassydprk@yahoo.com

Viet Nam ecoNomic
aNd cultural office

iN taipei

Viet Nam embassy
iN JapaN

coNsulate GeNeral
of Viet Nam iN osaka (JapaN)

Viet Nam embassy
iN republic of korea

Viet Nam embassy
iN democratic people’s 

republic of korea 

4

5

6

7

8

        couNtry diplomatic missioNs of Viet Nam

AsiA

list of diplomAtic 
missions

of Viet nAm

Guang hua lu, no 32, beijing,100600
code 00-86-10
Tel 65 321 155 / 65 321 125
fax 65 325 720
consular service 65 325 414
email vnemb.cn@mofa.gov.vn 
 vnemb.cn19@yahoo.com    

hotel landmark b building north, 2nd floor, 
Qiaoguang Rd (haizhu Square), Guangzhou
code 00-86-20
consul-General 83 305 916 
fax 83 305 915 
consular service 83 305 910-11 
email tlsq.quangchau@mofa.gov.vn
 tlsq.quangchau@gmail.com

15/f, Great Smart Tower, 230 Wan chai Rd., Wan 
chai, hongkong
code 00-85-2 
Tel 25 914 517 / 25 914 510 
fax 25 914 524 / 25 914 539 
email vnconsul.hongkong@mofa.gov.vn
                 vnconsul.hongkong@gmail.com

Viet Nam embassy
iN chiNa

coNsulate GeNera
of Viet Nam

iN GuaNGzhou (chiNa)

coNsulate GeNeral
of Viet Nam 

iN hoNG koNG

1

2

3

        couNtry diplomatic missioNs of Viet Nam
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Road no.3 Sangkat Svay Por, battambang 
code 00-855
Tel / fax 536 888 866 
email: consul.battambang@mofa.gov.vn
  vnconsul.battambang@yahoo.com.vn                      

83/1 Wireless Road, Pathumwan, bangkok 10330
code 00-66-2
Tel 2 515 836 / 2 534 464 
fax 2 517 201 / 2 507 525
consular service 2 515 837 / 115 hoặc 116  
email vnemb.th@mofa.gov.vn
 vnemb.th79@yahoo.com.vn

65/6 chatapadung, Khonkaen 40000
code 00-66-43 
Tel 242 190 / 336 049
fax 241 154 
email konkaen.th@mofa.gov.vn
 lanhsukhonkaen@yahoo.com.vn

no 427- 428, ban That bosot, luang Prabang Town 
-luang Prang Province
code 00-856
Tel 71 254 748 / 254 745 
fax 71 254 746 
email tlsq-lpb@mofa.gov.vn 
 tlsqlpb@yahoo.com

70-72 Than lwin Road, bahan Township - yangon
code 00-95-1
Tel 501 992 / 501 993 / 511 305 
fax 514 897 
email vnembmyr@mofa.gov.vn
 vnembmyr2012@gmail.com

coNsulate GeNeral
of Viet Nam

iN battambaNG (cambodia)

V iet Nam embassy
iN tha i laNd

coNsulate GeNeral
of Viet Nam

iN khoNkaeN (thailaNd) 

coNsulate GeNeral
of Viet Nam

iN luaNG prabaNG (laos)  

Viet Nam embassy
iN myaNmar

15

16

17

19

18

enlchtaivany urgunchulur 47 - ulaan baatar
code 00-97-611 
Tel 454 632 
fax 458 923
email ulanbator@mofa.gov.vn
 dsq.ulanbator@gmail.com

Thatluang Rd, Vientiane
code 00-856-21 
Tel 413 409 
fax 413 379 / 414 601 
consular service 413 400 
email vnemb.lao@mofa.gov.vn
 vnemb.lao@gmail.com

31 ban Pha bạt, Paksé, champassak
code 00-856-31
Tel 212 827 
fax 212 058 
consular service 214 140 
email vnemb.la@mofa.gov.vn

Viet Nam embassy
iN moNGolia

V iet Nam embassy
iN laos

coNsulate GeNeral
of Viet Nam iN pakse (laos)

9

10

11

level 21 Grand Plimmer Tower, 2-6 Gilmer 
Terrace Po box 8042 Wellington
code 00-64
Tel 44 735 912 
fax 44 735 913 
email vnemb.nz@mofa.gov.vn
 embassyvn@clear.net.nz

Viet Nam embassy
iN New zealaNd

20
310 ekreach - Khan mittapheap – Sihanouk city
code 00-855-34 
Tel  934039 / 933466
fax  9 33 669 
email  tlsqvn.siha@mofa.gov.vn
 tlsqsiha@gmail.com

coNsulate GeNeral
of Viet Nam

iN sihaNouk Ville (cambodia)

14

118 Si-Sa-Vang-Vông, mường Khăn-Tha-bu-li, 
Savannakhet
code 00-85-6 
Tel  21 24 18 
consular service  21 21 82  
email  lanhsusavan@mofa.gov.vn
               vnconsul.savannakhet@yahoo.com

436 monivong, Phnom Penh
code 00-855-23 
Tel  726 274 / 362 741 
fax  726 495 
consular service 726 284 / 362 531 
email  ttcpc@mofa.gov.vn                 

coNsulate GeNeral
of Viet Nam

iN saVaNNakhet (laos) 

Viet Nam embassy iN 
cambodia  

12

13
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20 Kautilya marg, chanakya-Puri, newdelhi
code 00-91-11 
Tel 26 879 858 / 26 879 852
fax 26 879 869 
e-mail vnemb.in@mofa.gov.vn
 vnemb.in@gmail.com

Room 507, hong Ta mansion, no 155, beijing lu, 
Kunming 
code 86 – 871
Tel 3 515 889 / 3 522 669 
fax 3 516 667 
email consul.conminh@mofa.gov.vn 
 tlsqcm@yahoo.com

001 floor, Touzi dasha 109 minzu Avenue  - nanning
code 86 – 771
Tel 551 0562 
fax 553 4738  
email consul.namninh@mofa.gov.vn
 tlsqvn@rediffmail.com 

b-306 oberoi chamber, new link Rd
Andheri (w) mumbAI 400 053
code 00-91-22
Tel 2673 6688 
fax 2673 6633 
email tlsq.mumbai@mofa.gov.vn
 tlsq.mumbai@yahoo.com

1117, Str.11 Sector e7, Islamabad 
code 00-92
Tel 512 655 785 (máy lẻ 103)
fax 512 655 783
email vnemb.pk@mofa.gov.vn                                                                                   
 vnemb.pakistan@yahoo.com

Viet Nam embassy
iN iNdia

coNsulate GeNeral
of Viet Nam

iN kuNmiNG (chiNa)   

coNsulate GeNeral
of Viet Nam

iN NaNNiNG (chiNa)   

coNsulate GeNeral
of Viet Nam

iN bombay (iNdia) 

Viet Nam embassy
iN pakistaN

27

28

29

31

30

no.14 c.W.S(b) Road 33/24, Gulshan model Town, 
dhaka 1212
code 00-88
Tel 029 854 052 
fax 029 854 051 
email dhaka@mofa.gov.vn
 vnemb.bld@gmail.com

no.4 Persiaran Stonor-50450 Kualar lumpur
code 00-603 
Tel 21 484 534 
fax 21 636 334 
consular service 21 484 036 
email vnemb.my@mofa.gov.vn
 chancery@vietnamembassy-malaysia.org

10 leedon Park, 267887
code 00-65-6 
Tel 4 625 938 
fax 4 689 863 
consular service 4 625 994 / 4 625 938 
email vnemb.sg@mofa.gov.vn
 vnemb.sg@gmail.com

670 ocampo Pablo malate, manila
code 00-63-2
Tel 5 216 843 / 5 252 837 
fax 5 260 472 
consular service 5 240 364 
email vnemb.ph@mofa.gov.vn
 vnembdp.ph@gmail.com

Teuku umar. no 25, Jakarta Pusat, Jakarta
code 00-62-21
Tel 3 100 358 
fax 3 149 615 
consular service 3 158 537 
email jakarta@mofa.gov.vn
 vietnamemb@yahoo.com 
      

Viet Nam embassy
iN baNGladesh

Viet Nam embassy
iN malaysia 

Viet Nam embassy
iN siNGapore   

Viet Nam embassy
iN the philippiNes 

Viet Nam embassy
iN iNdoNesia 

21

22

23

25

24

no 9, Spg 148-3 jalan Telanai - bA 2312, bSb
code 00-673
Tel 2 651 580 
fax 2 651 574 
email vnemb_brunei@mofa.gov.vn
 vnembassy@yahoo.com

Viet Nam embassy
iN bruNei

26
6 Timbarra crescent, malley canberra, AcT2606
code 00-61-2
Tel 62 866 059 / 62 901 549 
fax 62 864 534 
consular service 62 901 556 
email vnemb.au@mofa.gov.vn
 vembassy@iinet.net.au

Viet Nam embassy
iN australia

32

        couNtry diplomatic missioNs of Viet Nam        couNtry diplomatic missioNs of Viet Nam
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level 8, 16 St Georges Terrace Perth WA 6000
P o box 3122 east Perth WA 6892
code 00-61 
Tel 892 211 158
fax 892 256 881
email consul.perth@mofa.gov.vn
 vnconsulate.perth@gmail.com

Suite 205, level 2 edgecliff  centre 203- 233 new 
South head Road edgecliff - nSW 2027
code 00-61-2
Tel 932 72 539 / 932 71 912 
fax 932 81 653 
email consul.sydney@mofa.gov.vn
 vnconsul@iinet.net.au

no.9 Jl. Pekalongan, menteng, Jakarta-Pusat 10310 
code 00-62-21
Tel 31 907 255 / 31 907 845
fax 31 906 642
email pdvn.asean@mofa.gov.vn
 pdvn.asean@gmail.com

3f, huachen financial mansion, no 900, Pudong Ave, 
Shanghai
code 00-86-21
Tel 68 555 871 / 2
fax 68 555 873
email tlsqvn.th@mofa.gov.vn
 vnconsul.thuonghai@gmail.com

4th floor, Aquahakata, 5-3-8 nakasu, hakata-ku, 
fukuoka, 810-0801
code 00-81
Tel 922 637 668 / 922 637 678
fax 922 637 676
email consul.fukuoka@mofa.gov.vn
 tlsqvn-fukuoka@shirt.ocn.ne.jp

coNsulate GeNeral
of Viet Nam

iN sydNey (australia) 

permaNeNt missioN
of Viet Nam to aseaN

coNsulate GeNeral
of Viet Nam

iN shaNGhai (chiNa) 

coNsulate GeNeral
of Viet Nam

iN fukuoka (JapaN)

33

34

36

35

30/5 Ward Place, colombo-7
code 00-94
Tel 112 696 050
fax 112 692 040
email vnemb-srilanka@mofa.gov.vn
                         vnemb.srilanka@yahoo.com

Viet Nam embassy
iN srilaNka

37

coNsulate GeNeral of 
Viet Nam

iN perth (australia)

38

moscow, bolshaya Pirogovskaia, 13
code 00-7-499
Tel 2 451 092 
fax 2 463 121 
email vnemb.ru@mofa.gov.vn
 vnemb.ru@gmail.com

51 Tovarna –Str 01103/ Kiev 
code 00-380-44 
Tel /fax 2 845 542 
consular service 2 845 738 
email vnemb.ua@mofa.gov.vn
 vnemb_ua@yahoo.com

107/1, Pushkinskaya Street Vladivostok 
code 00-7-4232
Tel 226 927 / 205814 / 226948 
fax 261496 
email consul.vladivostok@mofa.gov.vn
 tls_vla@yahoo.com 

Viet Nam embassy
iN russia

Viet Nam embassy
iN ukraiNe

coNsulate GeNeral
of Viet Nam

iN VladiVostock (russia)

39

41

40

europe

Rashidov-Str-100,Tashkent-700084 
code 00-998-71
Tel 1 356 493 / 1 344 541 
fax 1 206 265 / 1 206 556 
email vnemb.uz@mofa.gov.vn
 vnemb.uzbek@yahoo.com

ul Resorowa 36 02-956 Warszawa
code 00-48-22
Tel 6 516 098 
fax 6 516 095 
email vnemb.pl@mofa.gov.vn 
 vnemb.vso1@yahoo.com

Viet Nam embassy
iN uzbekistaN

Viet Nam embassy
iN polaNd

42

43
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Villa hanoi, Kennedy-Alle 49, frankfurt/m
code 00- 49-69
Tel 795 336 515
fax 795 336 511
email tlsqvietnam_frankfurt@mofa.gov.vn
 gkvietnam_frankfurt@mofa.gov.vn

Kulosaarentie 12, 00570 helsinki
code 00-358
Tel 95 626 302 
fax 96 229 902
consular service 96 229 900 
email vnemb.fi@mofa.gov.vn
 vietnamfinland@gmail.com

coNsulate GeNeral
of Viet Nam

iN fraNkfurt (GermaNy)

Viet Nam embassy
iN fiNlaNd

51

Plzenská 214 - 150 00 - Praha 5
code 00-42-02
Tel 57 211 540 
fax 57 211 792 
consular service 24 922 074 
email vnemb.cz@mofa.gov.vn
 dsqvietnamcz@yahoo.com
 plsdsqcz@yahoo.com

Gammel Vartov Vẹ 20-2900hellekup copenhagen
code 00-45
Tel 39 183 932 
fax 39 184 171 
email  embvndk@mofa.gov.vn
 embvndk@hotmail.com

Koza, no 109, G.o.P, Ankara
code 00-90 -312
Tel 4 468 049 / 4 480 185
fax 4 465 623 
email dsqvnturkey@mofa.gov.vn
 dsqvnturkey@yahoo.com

Viet Nam embassy
iN czech republic

Viet Nam embassy
iN deNmark

Viet Nam embassy
iN turkey

47

49

48

50

Str.c.A. Roseth nr. 35 Sector 2 bucaest
code 00-4021
fax 312 1626 / 211 3738 
consular service 311 0334 
email vnemb.romania@mofa.gov.vn 
                       vnemb.romania@gmail.com

Sofia 1113 ul. Jetvarka no 1 
code 00-359-2 
Tel 9 632 743 (201) / 9632 609 (200)
fax 9 633 658
consular service  9 632 609 máy lẻ 110
email vnemb.bg@mofa.gov.vn
 vnemb.bg@gmail.com

Viet Nam embassy
iN rumaNia

Viet Nam embassy
iN bulGaria

46

45

1146 budapest - Thokoly ut 41
code 00-36-1 
Tel 342 5583 / 342 9922 
fax 352 8798 
consular service 343 3836 
email vp-budapest@mofa.gov.vn
                     vp_budapest@yahoo.com

Viet Nam embassy
iN huNGary

44

elsenstrabe 3 12435 berlin-Treptow
code 00-49
Tel 03 053 630 108
fax 03 053 630 200
consular service 03 053 630 102
email vnemb.de@mofa.gov.vn
 vnembassy.berlin@gmail.com

Viet Nam embassy
iN GermaNy

52

felix mottl - Strabe A -1190 Vienna
code 00-43-1
Tel 3680755 
fax 3680754 
consular service 3680755 / 10 
email vnemb.at@mofa.gov.vn
 office@vietnamembassy.at

Schlosslistrasse 26-3008 bern 
code 00- 41- 31
Tel 3 887 878 
fax  3 887 879 
email vnemb.ch@mofa.gov.vn
 dsqbern@yahoo.com

Viet Nam embassy
iN austria

Viet Nam embassy
iN switzerlaNd

54

53

61 rue de miromesnil, 75008 Paris 
code 00-33-1
Tel 44 146 400 
fax 45 243 948 
consular service 44 146 421 / 44 146 426 
email vnemb.fr@mofa.gov.vn
 vnparis.fr@gmail.com

Viet Nam embassy
iN fraNce

55
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Avenida Alfonso XIII, no.5 - 28016 madrid 
code 00-34 
Tel 915 102 867
fax 914 157 067 
email vnemb.es@mofa.gov.vn
 vnemb.es@gmail.com

Via di bravetta, 156 – 00164 Roma
code 00-39-06
Tel 66 160 726 
fax 66 157 520 
email vnemb.it@mofa.gov.vn
 vnemb.it@gmail.com

Viet Nam embassy
iN spaiN

Viet Nam embassy
iN italy

62

2-le Verrier, 75006 Paris
code 00-33-1
Tel 44 32 0877 / 44 32 0873 
fax 44 32 0879 
email unescovn@yahoo.com 

nassauplein 12 2585 eb The hague 
code 00-31-70
Tel 3 648 917 / 3 644 300 
fax 3 648 656 
email vnembassy.nl@mofa.gov.vn
 vnembassy.nl@gmail.com

boulevard General Jacques 11050 bruxelles 
code 00-32-2 
Tel 3 792 731 
fax 3 74 9 376 
consular service 3 792 747 
email vnemb.be@mofa.gov.vn 
 vnemb.brussels@skynet.be

orby Slottsvag 26125 AlVSJo - Stockholm
code 00-46-8 
Tel 55 621 070 / 55 621 071 
fax 55 621 080 
consular service 55 621 077 / 55 621 079 
email vnemb.se@mofa.gov.vn

permaNeNt missioN
of Viet Nam

to uNesco (paris)

Viet Nam embassy
iN the NetherlaNds

Viet Nam embassy
iN belGium

Viet Nam embassy
iN swedeN

58

60

59

61

63

12-14 Victoria Road, london W8-5rd
code 00-4420 
Tel 793 71 912 
fax 75653853 
email vnemb.uk@mofa.gov.vn 
 vanphong@vietnamembassy.org.uk

220040 minsk, mozajskovo str.house no 3
code 00-375
Tel/fax 172 374 879 
email dsqvn.belarus@mofa.gov.vn
 dsqvn.bel2@gmail.com

Viet Nam embassy
iN eNGlaNd

Viet Nam embassy
iN belarus

56

57

30 chemin des corbikkettes 1218 le – Grabd-Saconnex, 
Geneve
code 00-41-2
Tel 7 918 540 / 7 982 485 
fax 7 980 724 / 7 982 469 
email geneva@mofa.gov.vn
 info@vnmission-ge.gov.vn

St. olavs gate 21c, 0165 oslo
P.o. box 6635 St. olavsplass, 0130 oslo
code 00-47
Tel 22 203 300
fax 22 203 301
email vnemb.no@mofa.gov.vn
 vietnamnorway@gmail.com  
 

411- dIVS-22 - Karla libknhesta - 620075
code 00-73-43
Tel 2 530 280 (81 / 83 / 84)
fax 2 530 282
email consul.ekaterinburg@mofa.gov.vn
 vnconsul_eka@yahoo.com

15 dunajska, bratislava, Slovakia - Po 81108
code 00-421
Tel 252 451 263 / 252 451 276
fax 252 451 273
email vnemb.sl@mofa.gov.vn
 vnemb.slvk@yahoo.com
 

permaNeNt missioN
of Viet Nam iN GeNeVa

Viet Nam embassy
iN Norway

coNsulate GeNeral
of Viet Nam

iN ekateriNburG (russia)

Viet Nam embassy
iN sloVakia

64

66

65

67
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1233, 20th Str, n.W. Suite 400 Washington dc, 20036
code 00-1-202
Tel 8 610 737
fax 8 610 917
consular service 8 610 694 / 8 612 293
email vnemb.us@mofa.gov.vn
 vanphong@vietnamembassy.us
 info@vietnamembassy.us

edificio St. Georges bank (Antiguo banco Atlantico), 
Piso 2, local 1, entre calle 50 y 53, obarrio, ciudad 
de Panama
code 00-507
Tel 2 642 551
fax 2 656 056
email vnemb.pa@mofa.gov.vn
                    embavinapa@cwpanama.net
                    convietnam@cwpanama.net

Suite 430, california Street, San francisco, cA. 94109
code 00-1-415
Tel 9 221 707
fax 9 221 848 / 9 221 757
email consul.sanfrancisco@mofa.gov.vn
 vnconsulatesf@vietnamconsulate-sf.org

no 6- Xary-Arka, A-xta-na
code 00-77
Tel 172 990 375
fax 172 990 379
email vnemb.kz@mofa.gov.vn
 vnemba.kz09@yahoo.com

Viet Nam embassy
iN the uNited states

of america

Viet Nam embassy
iN paNama

coNsulate GeNeral
of Viet Nam

iN saN fraNcisco (usa)

Viet Nam embassy
iN kazakhstaN

70

72

no.55 macKay Street ottawa, K1m 2b2 
code 00-1-613
Tel 2 361 398  / 2 360 772
fax 2 36 2 704
email vnembassy.can@mofa.gov.vn
 vietnamembassy@rogers.com              

Viet Nam embassy
iN caNada

73

71

69

AmericA

Iereos dousi St. 54, marousi 15126
code 00-30
Tel 2 106 128 733
fax 2 106 128 734
email vnemb.gr@mofa.gov.vn
 vnemb.gr@gmail.com

Viet Nam embassy
iN Greece

68

no. 5ta.Avenide# 1802,esquina a 18, miramar,Playa, 
la habana 
code 00-53-7
Tel 2 041 502 / 2 041 042
fax 2 041 041
email emvicu@mofa.gov.vn
 embavicu@gmail.com
 myvutrung@yahoo.com
 thienhuu57@yahoo.com

calle 11 de Setiembre 1442, c.P (1426) - capital 
federal
code 00-54-114
Tel 7 831 802 / 7 831 425 
fax  7 820 078 
email vnemb.ar@mofa.gov.vn
 atn.sqvn@gmail.com

ShIS, QI 09, conj10, casa 1, lago Sul, ceP: 71.615-
070 
code 00-55- 61 
Tel 33 645 876 
fax 33 645 836 
email embavina.br@mofa.gov.vn
 embavina.brasil@yahoo.com

no. 255 Sierra Ventana 255 lomasde chapultepec 
delegation - miguel hidalgo cP.11000
code 00-52
Tel 555 401 632
fax 5 55 401 612
consular service 555 4 07 587
email vietnam.mx@mofa.gov.vn 
 vietnammexico@gmail.com

Viet Nam embassy
iN cuba

Viet Nam embassy
iN arGeNtiNa

Viet Nam embassy
iN brazil

Viet Nam embassy
iN mexico

74

76

77

75
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Villa 101& 102, Street 27, Sector 24, Al mushrif. Abu 
dhabi – The u.S.e, P.o box: 113038
code 00-971 
Tel 24 496 710 / 24 498 089
fax 24 496 730 
email dsqvn_uae@mofa.gov.vn
 vnemb1@emirates.net.ae

Viet Nam embassy
iN uNited arab emirates

84

866 united nations Plaza Suite 435 new york, 10017
code 00-1-212
Tel 6 440 594 
fax 6 445 732 / 6 446 972 
email pdnyr@mofa.gov.vn
 vnmission.ny@gmail.com 
 

no.5333 Westheimer Rd, suite 800 houston, TX 77056
code 00-1
Tel 8 322 667 068
fax 7 138 100 159
email tlsqhouston@mofa.gov.vn
   vietnamconsulateinhouston@gmail.com

#800-605, Robson Street, Vancouver b.c V6b5J3
code 00-1-604
Tel 6 290 189
fax 6 812 906 
email consul.vancouver@mofa.gov.vn
 consul.vancouver@gmail.com

9ta Transversal, entre 6ta y 7ma Avenidas, Quinta las 
mercedes, Altamira, chacao 1060-025 d.f, caracas
code  00-58
Tel 2 126 357 402
fax 2 122 647 324 
email vnemb.ve@mofa.gov.vn
 vnemb.venezuela@yahoo.com

permaNeNt missioN
of Viet Nam to the uN

iN New york

coNsulate GeNeral
of Viet Nam

iN houstoN (usa)

Viet Nam embassy
iN VeNezuela

coNsulate GeNeral
of Viet Nam

iN VaNcouVer (caNada)

79

81

80

82

no.30, Rue chénoua, hydra - Alger
code 00-213-21
Tel 608 843 / 609 141 
fax 693 778 
email vnemb.dz@mofa.gov.vn
 sqvnalgerie@yahoo.com.vn 

83

West AsiA-AfricA

Avenida eliodoro yasasnsnez 2897 – Providencia, 
Santiago de chile
code 00-56-2 
Tel 22 443 633 
fax 22 443 799
email sqvnchile@mofa.gov.vn
 vnemb.chile@yahoo.cl

Viet Nam embassy
iN chile

78

Viet Nam embassy
iN alGeria

4th floor. beit Asia, 4 Weizman Str. Tel Aviv   
code 00-972 
Tel 36 966 304
fax 36 966 243
email vnembassy.il@mofa.gov.vn
 vnembassy.il@gmail.com 
 

Al hadba Al Khadra – Tripoli libya P.o. box: 587
code 00-218-21 
Tel 4 903 664 / 3694/1354 / 1456 
fax 4 901 499 
email vnemb.ly@mofa.gov.vn
 dsqvnlib@yahoo.com 
 

no. 6 east ordibehesht, mardani Sharestan 8th. St. 
Pey Syan. St. m.Ardabili Valiyear Ave. Tehran
code 00-98-21
Tel 22 411 670 
fax 22 416 045 
email vnemb.ir@mofa.gov.vn
 SQVnIRAn05@yahoo.com

Viet Nam embassy
iN israel

Viet Nam embassy
iN libya

Viet Nam embassy
iN iraN
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Plot 11, bongoyo Road, oysterbay,
Po box: 9724 dar es Salaam
code 00-255
Tel 222 664 535
fax 222 664 537 
email vnemb.tz@mofa.gov.vn
 vnemb.taz2009@yahoo.com.vn

87 brooks Street, brooklyn,
P.o. box : 13692 hatfield 0028
Pretoria, Republic of South Africa
code 00-27-12 
Tel 3 628 119 
fax 3 628 115 
email vnemb.za@mofa.gov.vn
 vietnamembassy.sa@gmail.com

no 9 River niger Street , maitama, Abuja
code 00-234
Tel 8 147 086 724
hotline 8 137 086 724 
email vnemb.ng@mofa.gov.vn
 dsqvnnigeria@yahoo.com

Villa no.8, West bay lagoon. P.o.box: 23595 doha
code 00-974
Tel 44 128 480 
fax 44 128 370
email vnemb.qa@mofa.gov.vn
 vietnamembassy.doha@gmail.com

Via Al4, lotes 4-5, bairro Talatona-luanda Sul, 
luAndA cP 1774
code 00-244
Tel 222 010 697
fax 222 010 696 
email vnemb.angola@mofa.gov.vn
 sqvnangola@gmail.com

23  Al-dhiyafah Str, Al-nuzha district, Riyadh
code 00-966
Tel 114 547 887 
fax 114 548 844
email vnemb.sa@mofa.gov.vn
 vietsa@ymail.com

Viet Nam embassy
iN taNzaNia

Viet Nam embassy
iN south africa

Viet Nam embassy
iN NiGeria

Viet Nam embassy
iN Qatar

Viet Nam embassy
iN aNGola

Viet Nam embassy
iN saudi arabia

91

93

95

96

92

94

no 27 - mezzouda Souisui Rabat Royaumc du maroc 
code 00-212
Tel 537 659 256 
fax 537 659 210 
email ambamaroc@mofa.gov.vn
 vnambassade@yahoo.com.vn 
 
Jabriya, block 10, Str.19, Villa 96 - KuWait
code 00-965 
Tel 25 311 450 
fax 25 351 592 
email vnemb.kw@mofa.gov.vn
 vnemb_kw@yahoo.com

110, Sudan str.mohandesseen, cairo 
code 00-202
Tel 37 623 841/ 37 623 863
fax 33 368 612 
email vnemb.eg@mofa.gov.vn
 vnembeg@yahoo.com.vn 

Viet Nam embassy
iN morocco

Viet Nam embassy
iN kuwait

Viet Nam embassy
iN eGypt

89

90

88 

email vnemb.iq@mofa.gov.vn
 dsqvn.iraq@yahoo.com

Av.francisco orlando mabunbwe 1048/1026
caixa Postal: 4051 - maputo
code 00-258
Tel 21 497 912  
fax 21 491 992
email maputo@mofa.gov.vn
 vnemb_mzb@yahoo.com
 dsqvnmoz@yahoo.com 

Viet Nam embassy
iN iraQ

Viet Nam embassy
iN mozambiQue

98

97
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NOTESsome useful 
Websites About 

Viet nAm
  GOVERNMENT www.chinhphu.vn

  MINISTRY OF FOREIGN AFFAIRS  www.mofa.gov.vn

   MINISTRY OF PLANNING AND INVESTMENT  www.mpi.gov.vn

 MINISTRY OF INDUSTRY AND TRADE  www.moit.gov.vn

  MINISTRY OF AGRICULTURE  www.mard.gov.vn
 AND RURAL DEVELOPMENT  

 MINISTRY OF LABOR, www.molisa.gov.vn
 INVALIDS AND SOCIAL AFFAIRS  

  MINISTRY OF CULTURE, SPORTS AND TOURISM  www.bvhttdl.gov.vn

  MINISTRY OF INFORMATION mic.gov.vn
 AND COMMUNICATION 

  VIET NAM NEWS AGENCY vnanet.vn

 VIET NAM TELEVISION vtv.vn

   VOICE OF VIET NAM vov.vn
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